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CRYSTALLIZED GINGER 


and points the way to better packaging for you! 


Thirty and more years ago, there 
were only three quality confections which 
came in tin containers . . . crystallized ginger 
... crystallized pineapple . . . and after-dinner 
mints. 

Chocolates were not packaged in tin at 
that time. 


But a man in New York City, who made 
quality chocolates. wanted to keep his prod- 
uct fresh longer and thereby broaden his 
market. 

He knew that the conventional chocolate 
package— cardboard—wouldn’t do the job. 


So, he came to American Can Company for 
advice. It seemed to us that the ginger con- 


It “granddaddied’ an industry 


tainer, re-styled and re-designed, would pro- 
tect the freshness of his product. 


We were right. Today, this candy manu- 
facturer is still selling his top-notch choco- 
lates in the gold and mauve tin container we 
originally suggested to him. 

The tin box for candy and other confec- 
tions, in a multitude of shapes and closures, 
has made quality products available to more 
people, has helped build a huge industry, and 
has produced agreeable profits all along 
the line. 


It may well be that your product plus our 
packaging “know how” can help you build 
a larger. more profitable business. 


AMERICAN CAN COMPANY New York Chicago San Francisco 
This trade-mark (canco) is your assurance of quality containers. Look for it! 


— T 
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FIRE 
PREVENTION 


is given nationwide prominence during Fire 
Prevention Week—October 3-9—Lend your 
active cooperation. 


FOOD 
PROCESSORS 


are given timely suggestions on fire preven- 
tion and protection all through the year as 
a part of the specialized insurance service 
they receive through 


CANNERS EXCHANGE SUBSCRIBERS 


In addition, they receive substantial savings 
(these have averaged 40%) on the cost of 
their insurance. 


Take full advantage of the knowledge and 
experience we have acquired through 41 
years of specializing in food plant insurance. 


Write for information or advice on any matter 
pertaining to your protection against fire loss. 


LANSING B. WARNER, INCORPORATED 
CHICAGO 54, ILLINOIS 
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YOU BEAT 
CONTINENTAL 
DEPENDABLE SOURCE 


SUPPLY 


@ Are you wondering if your supply of cans will 
hold up? 

Have you a technical canning problem that is giving 
you headaches? 

Then get in touch with Continental and see if we can’t 
take a load off your mind. Continental has thirty-seven 
can plants, thirty sales offices, a laboratory staffed by 
over two hundred scientists and technicians, a top-notch 
cannery equipment department, and fourteen field re- 
search ofhces. We would welcome the opportunity to 
place these facilities at your service right now. 

When you do business with Continental you're doing 
business with a company that has the manufacturing 
capacity, the experience, the knowledge and most im- 
portant, the ‘“‘anything-to-help-a-customer” spirit that 
we know you want in a supplier. You can always rely on 
Continental to do everything possible to keep your 
supply of cans flowing 


CONTINENTAL Cc 


100 East 42nd Street 


<ake this questj. n off 
member 


AND YOU CAN'T BEAT CANS 
FOR CONVENIENCE, 
ECONOMY AND PROTECTION 


The tin can is king in the 
processed food field. Be- 
cause, in addition to cut- 
ting operating costs, cans 
are unbreakable and cost 
less to ship. They're lighter, 
require no special packing 
and they can be stacked 
higher in freight cars and 
warehouses with perfect 
safety. 
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CAN COMPANY 


New York 17, N. ¥. 
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3, has been set aside as “Fire Prevention Week”. 

“Weeks” come and go, by the hundreds, it seems. 
Few, if any, however, are of more immediate interest 
to the food packer. An industry that produces it’s en- 
tire yearly output in a few short months, as most can- 
ners do, has an important stake in fire prevention. This 
year, especially when canners are being called on to 
carry the majority of the inventory, careful observance 
of fire preventative measures becomes even more im- 
portant. Canners are most fortunate in having at their 
service insurance companies that specialize in fire in- 
surance for the Canning Industry. Well trained and 
capable representatives are as near to the canner as 
his telephone. They welcome the opportunity to help 
individual firms set up a program to reduce fire haz- 
ards toa minimum. Elsewhere in this issue, Mr. John 
Eliot Warner, President of Lansing B. Warner, Inc., 
(Canners Exchange Subscribers), outlines a general 
program of protective measures canners would do well 
to follow. For more specific information, consultation 
with the experts will prove profitable. 


bs. PREVENTION—Next week, that of October 


SALES EFFORT NEEDED—Speaking of the can- 
ner holding the inventory brings to mind the need of a 
definitely established, aggressive sales policy. It’s a 
well kiown fact that the owners of nationally adver- 


tised | rands are carrying the inventory as well as the 
small ».acker without established brands. The differ- 
ence | -s in the fact that the owners of known brands 
are s. up to handle the inventory, and that they are 
callin; the cards both as to shipment date and price. 
Furth -more, most of these holdings are long since in 
the “s. d but not shipped” category, at prices consider- 
ably | sher than the going market. Why? Because 
the b. er knows he can move these brands rapidly at 
premi':m prices. 


Too nany small canners are too prone to call it quits 
When : -ked to meet that kind of competition. If they’! 
take 2 noment to sit down and think, however, they’!l 
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be able to name at least one or two neighborhood com- 
petitors in the “small canner” bracket who have no 
sales problem year after year. As a matter of fact, they 
don’t have many of the problems peculiar to the larger 
firms with national distribution. When they analyze 
the policies of these successful competitors, they’ll find 
they all follow a more or less definite general pattern. 
First of all they will discover these firms maintain 
strict adherence to quality standards. The small packer 
who doesn’t place quality first on his “must list” is 
playing a losing game and might just as well turn in 
his chips. Secondly, they will note these brands are 
distributed in a limited well defined market, year after 
year; that they are consistently advertised in these 
markets; that dealer helps are offered and that per- 
sonal contact is maintained by the canner. 

And there lies the key to success for the small opera- 
tor. In reality it’s the exact same schedule followed 
at one time by present national advertisers—consistent 
quality, consumer advertising on a local scale, dealer 
helps and personal contact in a market close to home 
and small enough to permit continuous shelf supply. 
Additional markets are approached in the same man- 
ner but only when maximum results have been ob- 
tained in the original market selected. 

Despite the distributors oft stated preference for na- 
tionally known, ,uick; ving brands, that job can still 
be done in sr ler comm nities and in neighborhood 
sections of th larger cities The small canner’s budget, 
properly ha: lled, can be r ade to perform even more 
effectively i. a limited market than the larger budget 
on a natior al scale. It’s a simple matter of “cutting 
the cloth tc fit the loom’. It means allocating a respect- 
able budg: t for sales promotion instead of expecting 
the 3% bi okerage to do the job alone. It means get- 
ting out and hustling or hiring a capable saiesman to 
do the job. Properly done it means ridding yourself 
of the scourge of market competition and belew cost 
selling; it means black ink on your ledger instead oi 
red. 
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OUR VINERS ARE TAKING AN 
INCREASINGLY IMPORTANT 
PART IN THE PRODUCTION OF 
CANNED AND FROZEN PEAS 
AND LIMA BEANS. 


841 
in use in 1928 


1376 
in use in 1933 


1888 


in use in 1938 


2833 


in use in 1943 


4047 


in use in 1948 


USE—TO IMPROVE QUALITY, 
INCREASE PROFIT AND MEET 
COMPETITIVE CONDITIONS 


JAMACHE 


MACHINE Co. 


Green Pea Halling Specialists 
Established 1886 & 


feeerporated 1924 
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FOR PURITY | 


PATENTS PENDING 


The great buy word for your label! 


FOR PACKING FANCIEST WHOLE-KERNEL 
AND CREMOGENIZED CORNS 


CORN CANNING (Fue) EQUIPMENT 


Comma y Westminster Ma 


ARTISTIC 
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Tips in Fire Prevention 


By JOAN ELIOT WARNER, President 
Lansing B. Warner, Incorporated 


The week of October 3-9 has been offi- 
cially designated by President Truman 
as Fire Prevention Week. This period 
lasts only 7 days, but fire is a year round 
hazard and consideration and observance 
of the vital factors emphasized during 
this one week will spread its benefits over 
the entire year. 

The annual loss to industrial proper- 
ties resulting from fire has been increas- 
ing at an alarming rate during the past 
5 years and the Food Processing Indus- 
try might well devote this week to giving 
prior consideration to this problem as it 
affects the individual packer, 

Here are a few practical suggestions 
which, if observed, will definitely reduce 
the annual fire loss in the food process- 
ing industry. 


IN CASE OF FIRE 


The seriousness of any fire is generally 
determined during the first 5 minutes 
after its discovery. Therefore, the first 
important step, when fire breaks out is 
tosend in an alarm. Watchmen, key em- 
ployees, and even the rank and file should 
be instructed in what to do when fire 
occurs. 

First, call the local fire department— 

immediately. 

Second, fight the fire with the equip- 
ment at hand—close doors to com- 
municating rooms until the fire de- 
partment arrives. This requires a 
knowledge of the location of extin- 
quishers, fire hose, ete. and how to 
use them. 


PRECAUTIONARY MEASURES 


The minutes spent on precautionary 
measures before a fire occurs are equally 
important. Many such measures which 
can be taken without appreciable cost, 
hi yield big returns in safety against 
re, 

Food Packers should designate key em- 
ployee: to make periodic fire prevention 
Inspect on of their properties prefer- 
ably ovve a week. It is advisable to or- 
ganize a plant fire brigade capable of 
fightin a fire until the local fire depart- 
ment vives. 

_ Now is the time to make a personal 
Inspec on of heating equipment—before 
the he ing season starts. Assign a re- 
sponsi e person to do this work. Make 
sure clearances are provided around 


and u Jer stoves, furnaces and every 
device \ tilizing open flames or high tem- 
perati: os. Check flues and chimneys for 
tustin’ and eracks. Steam or hot water 
heat | place of stoves and furnaces is 
highly ecommended. 


Cle: up the plant, inside and out. 
Burn ash at safe distances from plant 
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buildings, preferably in _ incinerators 
equipped with spark arresters. These are 
easily built, or they can be purchased at 
nominal cost. Pile stock and supplies 
neatly with a minimum of concealed 
spaces. Dispose of operations trash and 
litter—daily. 

Cut weeds and grass within 20 feet of 
all buildings. This is a definite hazard 
at this time of year. Make a note on 
your calendar for next year to prevent 
weed growth about the plant. Use of 
salt, borax or other incombustible vege- 
tation destroyers is effective. Plowing 
is another good measure. If you want 
to maintain grass plots, use one of the 
new weed killers. The U. S. Dept. of 
Agriculture has published a Bulletin on 
this subject which is readily available. 

Inspect fire protection equipment—ex- 
tinguishers, fire hose, fire doors, auto- 
matic sprinkler equipment, ete.—to make 
sure these will function properly in the 
event of fire. Inoperative fire protection 
equipment is a total loss as an invest- 
ment and may give a false feeling of 
security. In locations subject to low 
temperatures, make certain fire protec- 
tion equipment is protected against freez- 
ing or is of a non-freeze type. 

Establish an_ enforceable 
smoking on the plant premises. 


rule for 
Permit 


it in locations which are judged “safe”— 
by personal inspection. Elsewhere de- 
finitely prohibit smoking by anyone, 
Clean washrooms, lockers rooms, offices 
are typical “safe” locations. Warehouses, 
factory areas involving combustible stock, 
equipment, floors, etc., are not “safe” 
locations. 


TEST RUN 


Arrange with the local fire department 
for a test run to the plant annually— 
particularly if you are located in a small 
city or in the suburbs. The test run 
should simulate actual fire conditions as 
closely as possible and should be unan- 
nounced. Check the time required for 
the equpiment to arrive at plant and 
have hose streams flowing. This will 
give you a demonstration of your fire 
department service and afford opportun- 
ity to remedy defects before a fire occurs. 


Make it part of your program to con- 
sult your Insurance Engineers before 
you make changes in buildings or opera- 
tions, Canners Exchange Subscribers 
specialize in Cannery protection and in- 
sure a majority of Canning firms. The 
office in Chicago will gladly check your 
plans—without obligation on your part, 
of course—and make recommendations 
which will minimize your fire loss pos- 
sibilities. Suggestions will be gladly 
given in connection with any fire hazard 
which may exist in your plant or prem- 
ises. 


Indiana State Tomato Queens, twins Irene and Eileen Dellinger of Elwood, in attend- 
ance at the exhibit of the Indiana Canners Association at the State Fair held at 
Indianapolis, September 3 to 10. Only a part of the exhibit is shown. 
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Decals on Trucks 


SALES PROMOTION 


Provide Valuable Advertising 


By R. B. MORSE 


President, Smith-Morse Decals, Inc. 
Los Angeles, California 


Many advertisers spend millions of 
dollars to remind the public of their pro- 
ducts at a certain corner on a certain 
street, and then overlook a most impor- 
tant area for advertising right on their 
own transportation equipment. This area 
does not remain at any one corner or 
street but, instead, circulates past all of 
the corners and all of the streets of the 
community, impressing the identity of 
a product upon the largest possible audi- 
ence. 


Any company operating a number of 
trucks or vehicles is overlooking a potent 
source of advertising for its products, 
if it fails to consider what can be ac- 
complished through the use of decalco- 
mania transfers, or “decals” as they are 
commonly called. Pictorial effects are 
utilized by creameries, bread companies 
and others to fascinate the youngsters, 
much as “Red Ryder” and the “Lone 
Ranger” help create demand for their 
radio sponsors’ products. Such firms 
realize that if youngsters will drink their 
brand of milk and eat their brand of 
bread, mother is only too willing to 
oblige by specifying their product at the 
grocery store. 


Small decals advertising a trade mark 
in the hands of these children, together 
with an attractive pictorial on the sides 


of rolling equipment, do a big advertis- 
ing job for such firms. Attracting the 
attention of X number of people (accord- 
ing to traffic density) in every mile of 
travel along business streets, and resi- 
dential areas where no stationary bill- 
boards are permitted, as well as along 
the highways, can be accomplished at a 
very low pro-rata cost through the use 
of weather-tested Decals. These decals 
are easily applied with plain water, ad- 
here perfectly and need no protective 
varnish. In most instances, they actually 
outwear the truck finish on which they 
are placed. (Estimated life of thirty 
months has been established by an out- 
standing analyst.) 


DECAL PRODUCTION 


The production of a decal is of inter- 
est to users and potential users. The 
first step is investigation of the type of 
the client’s equipment, making a sample 
design and submitting it to the client. It 
shows how the completed decal will ap- 
pear both as to proportionate size and 
color when it is applied to the truck body. 

Following approval, a drawing is made 
to proportionate size on a photograph 
showing how the completed job will look. 
For each color appearing on the design, 
separate stencils are cut, or screens made 
from photo processes with a carbon 
tissue thus become a part of the screen. 

The screen is then placed in a printing 
frame and paint is forced through the 


METHOD OF APPLYING DECALS 
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openings in the screen which form the 
detail and copy of the design. The paint 
is drawn across the face of the screen, 
with a squeegee, onto a special paper 
which has been placed beneath the frame, 


Wooden drying racks are used to sepa. 
rate the sheets and permit the wet paint 
to dry. The paper, after each squeegee 
application of paint, is placed on the 
drying rack and must dry before the next 
color is applied in exactly the same man- 
ner. Each color, or layer of paint, is 
dried individually and as many coats of 
paint applied as are necessary to com- 
plete the design. There is no limit to 
the numbers of colors or the intricacy 
of the design which can be produced, but 
the length of time needed to produce the 
decal and the cost of production depends 
largely on the number of colors shown. 
Split screens are sometimes used when 
two or more colors, each in a different 
position on the sheet, are practical to 
run at one time. Colors are usually ap- 
plied starting with the darkest and work- 
ing to the lightest color shown in the de- 
sign. “Bleeding”, or slight overlapping, 
is made between each color to assure 
sharp detail. When the final color has 
been applied, the sheets are coated with 
a special adhesive which makes the water 
mounting application firm and _ positive. 


The decals are now ready to be in- 
spected, cut and packed. Each decal is 
scrutinized for imperfections or flaws, 
however slight. Packing is in air-con- 
ditioned boxes, with holes about the size 
of a dollar punched in them, which pre- 
vents the decals sweating and sticking 
together. 


MOUNTING 


To mount the decals on the trucks, the 
operator applies water on both the sur- 
face of the truck and the decal. (See il- 
lustration). With a rubber roller, he 
rolls the face of the decal down tightly 
to eliminate any air bubbles. Additional 
water is applied to the backing paper 
which absorbs this and causes it to re- 
lease the layers of paint and permits the 
backing paper to slide away. The ad- 
hesive will cause this paint to adhere to 
the surface in any position placed. 

An “image” or brief outline of the de- 
sign is usually put on the backing paper 
to allow the operator to easily place the 
decal in the proper position. A feature 
of the water mount type of decal is the 
adjustment during application to 
mit a perfect alignment. 

After the decal is mounted and allowed 
to dry, it will become as much « part 
of the truck or equipment as if it had 
been painted by hand. Decals made by 
this process can be of any size from 
small window transfers, and product 
identification decals, to large transfers 
covering the entire side, front and rear 
areas of trucks and trailers. (These are 


(Continued on page 19) 
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SALES PROMOTION 


RED & WHITE TRAINLOAD SALE 


Pegey Smith, chosen from hundreds 
of Chicago’s most beautiful girls as 
“Miss Red & White”, was feted at the 
Chicago Railroad Fair recently in honor 
of Red & White’s 27th Annual Trainload 
Sale of Canned Foods to be held October 
15th to the 21st. 

“Miss Red & White” visited many of 
the famous trains on display at the Rail- 
road Fair and was especially interested 
in those trains that are used to carry 
canned Foods to the various sections of 
the country where Red & White stores 
will hold their biggest canned food sale 
event. 

Thirty-four states will be the scene of 
much Red & White Trainload Sale activ- 
ity for this year’s sale. It is expected 
that a million cases of canned Foods will 
pass into consumers hands through the 
medium of this sale. Colorful 67 piece 
display sales kits will be distributed to 
the 5,637 Red & White Stores throughout 
the country to bring a real sale-selling 
atmosphere to each Red & White Store. 
In a traditional manner, Red & White 
retailers will join in the spirit of the 
event by dressing themselves and their 
store personnel in engineers coveralls, 
caps, red bandannas, ete. It is through 
such enthusiasm and cooperation as this 
that Red & White stores, continually, 
year after year, build up an impressive 
Canned Food Sales record, 


Newspapers, radio, handbills, direct 
mail and other various means of adver- 
tising will be used in a campaign to in- 
form the consumer about the gigantic 
sale to be held in Red & White Stores. 
Sales of canned foods during this period 
are stressed in 6’s, dozens and case lots. 
It is through such bulk retail selling that 
Red & White retailers are able to pass 
on savings to the consumer, but still at 
a worthwhile profit. 


Approximately 564,298 cases of canned 
foods were moved into consumers homes 
as a result of the 1947 event. One Ohio 
Red & White Store rolled up the amazing 
record of 450 cases of canned foods sold 
in one week’s time. The average number 
of cases sold for over 5,000 Red & White 
Stores was 94 cases. The average in- 
crease in canned food sales per store 
Was 155%. Dollar volume per store also 
Increased on the average 24%.” 

The Red & White Food Stores, the 
largest voluntary cooperative food store 
group and the only international one in 
the world, takes pride each year in pre- 
sentiny this Trainload Sale to their cus- 
tomer's The group feels that by holding 
this gi vantie sale in the Fall of each 
year, ::oving hundreds of thousands of 
tannec fruits, vegetables and other vari- 
ous food products to the consumer, that 
it is fulfilling its vital part in the na- 
tion’s food distribution program. It feels 
that it is doing its part in that chain of 
‘vents which starts on the farm, then 
80es to the manufacturer, to the whole- 
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saler, and then through the store into the 
homes of the consuming public. 

The Red & White group, founded in 
1921 by S. M. Flickinger of Buffalo, New 
York now comprises over 8,537 stores in 
the United States and Canada. The or- 
ganization is sponsored by 51 wholesalers 
operating 119 branch houses. 


Peggy Smith, “Miss Red & White” rides 
a huge locomotive at the Chicago Rail- 
road Fair during a recent visit as emis- 
sary of Red & White Food Stores, who 
will hold their 27th Annual Trainload 
Sale of Canned Foods, October 15th to 
21st. 


HEINZ PROMOTION 


A total of 56 million special offer 
coupons, offering a can of Cream of 
Tomato Soup with a purchase of two 
tins of Heinz Soup will be carried na- 
tionally by Sunday newspapers in maga- 
zine sections such as “This Week”, 
“American Weekly” and “Parade” in an 
intensive soup promotion campaign now 
under way by the H. J. Heinz Company. 
The series of Ads, two of which will 
carry a coupon, will reach a reading 
audience representing 75 per cent of all 
families in America, it is estimated. 

Opportunity is given grocers to par- 
ticipate directly through the mailing of 
colorful dodgers to their customers, im- 
printed with the grocer’s name. Each 
dodger, will carry a special offer of three 
tins of Heinz Soup for the price of two, 
and will invite the housewives to visit 
the grocer’s “new soup department.” 


MINCE MEAT RETURNS 


Heinz mince meat, a long-time favorite 
of American housewives for fall and win- 
ter recipes, is now being re-introduced in 
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grocery stores throughout the country 
for the first time since the war. 

Discontinued due to wartime short- 
ages, the company’s mince meat, fully 
prepared and ready to use, is packed in 
22-ounce cans. Each tin provides an 
ideal family serving, containing sufficient 
mince meat for a full deep 10-inch pie 
or a three-pound fruit cake. 

A special recipe for mince meat fruit 
cake is printed on each can. The Com- 
pany’s home economists have also devel- 
oped delicious and easily prepared reci- 
pes for fruit cake, mince meat cookies, 
fruit cup cakes and muffins. 

The new Heinz mince meat tin fea- 
tures an attractively designed brown, red 
and gold label which carries complete 
directions for using, as well as offering 
the fruit cake recipe prepared by the 
Heinz Home Institute. 


VEG-ALL CAMPAIGN 


The largest advertising campaign in 
the history of Veg-All, mixed vegetables, 
and Layer-Pak, five separate vegetables 
in one can, is planned this fall by The 
Larsen Company, Green Bay, Wis., vege- 
table canners. 


Full pages in color in Life magazine 
will spearhead the campaign. Opening 
ad will appear, October 25, for Veg-all, 
with Layer-Pak advertising first appear- 
ing in the November 8 issue. 


In addition to Life Magazine, Veg-All 
and Layer-Pak advertising will appear 
in half pages in color in Ladies Home 
Journal and McCall’s. 


Theme of the campaign for Veg-All 
mixed vegetables is “Quick! Easy! 
Thrifty!” way to make an inexpensive 
meal with thrifty meats such as ham- 
burgers and frankfurters. 


Theme of the Layer-Pak campaign is: 
“Five Separate Vegetables in One Can” 
—a continuation of the introductory 
theme of last year. 


Consumer color advertising is sup- 
ported by advertising every month in 
Progressive Grocer, National Grocers 
Bulletin, Chain Store Age, and Super 
Market Merchandising. 


The Company also announced that a 
strong, continuous merchandising cam- 
paign will be conducted along with the 
space advertising. Display methods and 
ideas featuring related items will be dis- 
tributed to grocers. Complete cut and 
mat service for both Veg-All and Layer- 
Pak is available free to distributors and 
retailers. 


CROWN CAN APPOINTS 
CLEMENTS 


The Crown Can Company of Philadel- 
phia has appointed The Clements Com- 
pany, Inc. of Philadelphia as their adver- 
tising agency, effective October 1. 
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NATIONAL MEETING PLANS 


Canners, picklers, preservers, food 
freezers, and other interested persons 
who attend the 42nd annual exhibit of the 
Canning Machinery and Supplies Asso- 
ciation at the National Convention next 
January are promised a program that 
will be both profitable and interesting. 

The exhibition, which will be the larg- 
est in the history of the industry will 
consist of the latest in canning machin- 
ery and supplies to be offered by 130 
manufacturers. Occupying all available 
space on the convention hall floor, the 
exhibitors will show new and improved 
methods and processes, as well as new 
machinery and supplies, all designed to 
increase profits, step-up production, im- 
prove efficiency and cut costs. 


TENTATIVE PROGRAMS 


Although there will be further devel- 
opment of plans and arrangements by 
several of the participating trade asso- 
ciations, it is possible at this time to in- 
dicate the tentative program of confer- 
ences, meetings, and other events. 


FRIDAY, JANUARY 14 


Members of the National Canners As- 
sociation, Canning Machinery and Sup- 
plies Association, canned food brokers, 
and distributors will arrive at Atlantic 
City. Members of the National-American 
Wholesale Grocers Association, whose 
convention starts Jan. 11, will wind up 
their official sessions, and the grocers of 
that organization interested in the can- 
ned food business will remain for the 
canner conferences. Other wholesale 
grocers, members of the U. S. Wholesale 
Grocers Association and others, will also 
arrive to attend the convention. Also 
scheduled to arrive on this same day are 
the members of the National Association 
of Food Chains and the Super Market 
Institute. 

Accommodations will also be available 
for the members of the National Asso- 
ciation of Frozen Food Packers, National 
Kraut Packers Association, National 
Preservers Association, and National 
Pickle Packers Association. 

It is expected that most of the first 
day of the convention will be devoted to 
sales conferences with brokers and cus- 
tomers. 

In the afternoon a joint canner-whole- 
saler session will be conducted by 
NAWGA as a finale to their official pro- 
gram. Some NCA meetings will also 
take place. 

EXHIBIT PREVIEW—At 7 p.m. the con- 
vention public will be treated to a pre- 
view of the Canners show. The evening 
preview is being especially arranged for 
those too busy during the day to see 
what is new in machinery and supplies. 
Officials of the Canning Machinery and 
Supplies Association point out that the 


CONVENTION NEWS 


canners will find many new things which 
they will want to pass on to their pro- 
duction men for further investigation. 
Wholesale Grocers, whose convention will 
be closing this day, will be convenienced 
by this special preview, and will want to 
take advantage of the machinery and 
supplies exhibit. 


SATURDAY, JANUARY 15 


The machinery exhibit will have its 
grand opening in Convention Hall in the 
morning. Various committees of the 
NCA, including the NCA Administrative 
Council, will meet. Most of this day 
will be devoted to sales conferences. 


SUNDAY, JANUARY 16 


The machinery exhibit wil be wide 
open at 1 p.m. for the second day, and it 
is expected that the attendance to the 
many exhibitors’ booths will be heavy. 
The NCA Board of Directors will hold 
an all-day meeting. In the evening the 
Secretary’s dinner for State Secretaries 
will be held. The Old Guard Banquet 
will be held this same evening. Jeff Wil- 
liams, of Chickasha, Oklahoma, will be 
the featured speaker. 


MONDAY, JANUARY 17 


The opening session of the NCA pro- 
gram will be held in the morning. Speak- 
ers and details are to be announced. Dur- 
ing the morning session the machinery 
exhibit will be closed. However, it will 
be open in the afternoon. Probably the 
NCA Fisheries Conference will be sched- 
uled during the afternoon as well as the 
first of two Raw Products Conferences. 
The Young Guard Banquet will be held 
in the evening. 


TUESDAY, JANUARY 18 


The exhibit will be open all day. The 
second general session of the NCA is 
scheduled for the morning. This session 
will be followed by the short closing ses- 
sion for installation of NCA _ officers- 
elect. The balance of the afternoon is 
open for sales, conferences, and other 
individual business of Convention dele- 
gates. The technical conferences spon- 
sored by the NCA Laboratories, and the 
second of the Raw Products Conferences 
will be in session. During the evening 
Fred Waring and his Pennsylvanians 
will present an elaborate musical pro- 
gram for the enjoyment of the attending 
membership, under the sponsorship of 
the Canning Machinery and Supplies 
Association. Mr. Waring and his tal- 
ented group will put on a two-hour musi- 
cal extravaganza starting at 9 p.m, in 
the grand ballroom of Convention Hall. 


WEDNESDAY, JANUARY 19 


The machinery and supplies exhibit 
will be open until 6 p.m. In the morning 
the final sessions of the NCA technical 
groups will be held. The remainder of 


THE CANNING TRADE 


BROKERS CONVENTION 


In a special mailing to 2,334 firms, 
the National Food Brokers Association 
this week revealed preliminary details 
about its 44th Annual Convention to be 
held in Chicago the week of March 20, 
1949. Also containing official conven. 
tion hotel reservation blanks, the mailing 
was sent to the 1464 member firms and 
to 870 canners, processors, and manv- 
facturers who have requested the forms 
for attendance at the convention. These 
figures do not include the buyers whose 
application forms will be mailed at a 
later date. 

Duscussing the plans for the broker’s 
annual convention, also referred to a 
NFBA’s National Food Sales Confer- 
ence, Watson Rogers, NFBA President, 
revealed that Monday, March 21 has been 
designated as Association Day, with all 
Association activities scheduled for that 
day. The NFBA Business Session will 
be streamlined accordingly, he said. 
Promising a meeting of unusual interest, 
the broker official said that a major 
change from precedent has been planned, 
The details of this special program would 
be announced at a later date, he stated. 
The evening of Association Day will be 
devoted to the Annual NFBA Banquet. 

“With all Association activities concen- 
trated on the first day, food brokers and 
their principals will be able to devote the 
balance of the week to the sales confer- 
ences they traditionally hold at these 
conventions,” the food broker president 
said. “The importance of these confer- 
ences can be judged by the fact that this 
coming year there will be far more firms 
assembled to meet the food brokers than 
ever before in the history of the Associa- 
tion. NFBA’s National Food Sales Con- 
ference is thus a very apt title for this 
phase of the Convention,” he declared. 

There will be no headquarters hotel 
designated this year. To meet the needs 
of the conventioneers, Chicago’s largest 
first-class hotels have been selected, all 
of them centrally located in the Windy 
City’s famed Loop district. The follow- 
ing are the hotels to be used to house 
NFBA members and their principals: 
Bismarck, Morrison, La Salle, Sherman, 
Palmer House, Blackstone, Congress, 


conferences. 


THURSDAY, JANUARY 

Final day of the convention. *.0 pro- 
gram meetings are scheduled. ‘Te day 
is open for sales conferences. 

The convention slogan selected vy the 
Canning Machinery and Supplie- Asso 
ciation is “Keep In Line In 49. The 
theme will point out that com) etition 
will be keener in 1949, and the accent 
will be placed on lower production costs, 
increased efficiency, and improved juality 
products. 
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NEW PHILLIPS PAPER 


“Phillips Delicious News,” new house 


publication of Phillips Packing Co. Inc., 
Cambridge, Maryland, will make its ini- 
tial appearance October 1, as the suc- 
cessor to “P. D. Q.”, which was discon- 
tinued during the war. 

The new Phillips house publication is 
an eight page tabloid and the initial edi- 
tion features the theme, “Doing a big- 
ger and better job... year after year.” 
It stresses in photographs and sketches 
the company’s nearly 50 years of prog- 
ress in plant and product development 
and improvement. Press run of the first 
edition is 150,000 copies mailed directly 
to the wholesale and retail canned food 
trade. 


MacCONAUGHEY RELINQUISHES 
SALES POST 


Harry E. MacConaughey, vice-presi- 
dent and general sales manager of the 
Hawaiian Pineapple Company, Ltd., with 
headquarters at San Francisco, Calif., 
has arranged to relinquish duties as gen- 
eral sales manager, effective October 1. 
He will continue, however, as vice-presi- 
dent. He joined the company in 1915 and 
became sales manager six years later. 
For the past 25 years he has been a vice- 
president, in full charge of sales. He will 
be succeeded as general sales manager 
by E. B. Woodworth, assistant sales 
manager and assistant vice-president. 


WALSH HEADS MUSHROOM 
SALES 


Jim Walsh, formerly sales promotion 
man for Bob White Organization, prior 
to which he was District Manager for 
Derby Foods, has been appointed Direc- 
tor of Sales for Fred’s Mushroom Prod- 
ucts Company, Lebanon, Ohio. The ap- 
pointment made by the Bob White Or- 
ganiz:\ion climaxes a recent organiza- 
tional program to expand facilities and 
sales. Under Mr. Walsh’s direction dis- 
tribution of Fred’s mushroom products 
will |! expanded on a national basis 
throug food brokers. Concentrated ad- 
vertisi in selected markets will be 
placed in the immediate future as part of 
the ne y sales effort. 


KLEC KNER ELECTED BASIC V.P. 


At ie last meeting of the Board of 
Direct vs of Basic Food Materials, Inc., 


Verm’ on, Ohio, Joseph B. Kleckner was 
electe’ to the office of Vice President. 
Until ecently, Mr. Kleckner was Sales 
Mana. + for Fearn Laboratories, Chic- 
ago, « d joined the Basic Foods organi- 
zation is of September Ist, 1948. He will 


be in. \arge of Mid-West sales activities, 
With | cadquarters in Chicago. 


THE C \NNING TRADE 


NEWS AND PERSONALS 


GENERAL FOODS 
“FAMILY ALBUM” 


One of the most attractive and inter- 
esting pieces of literature to come to our 
attention in some time is the new “‘Fam- 
ily Album” of General Foods Corpora- 
tion, which gives the history of the 
founding of the various products which 
constitute the General Foods group. 
Chief purpose of.the Album is to give a 
picture of the many different fields in 
which the company operates. It is a 
brief story about the development of each 
group of products in the organization. 
Each product is identified by the words 
commonly used in referring to them. The 
stories about them appear in the order 
in which they became members of Gen- 
eral Foods’ family. 


VISITS SOUTHWEST 


Warde Cousins, of the sales staff of 
Libby, MeNeill & Libby, San Francisco, 
Calif., is making a trip of three weeks 
through the Pacific Southwest, calling on 
the trade. The itenerary includes the 
large cities in Texas, as well as Denver 
and Salt Lake City. 


NEW ARKANSAS PLANT 
OPERATING 


With the processing of beans opera- 
tions got under way this month for the 
River Valley Packing Company, Atkins, 
Arkansas, a new firm headed by S. O. 
Boone as President, T. J. Ehemann, Vice 
President, and Ira Taylor, Secretary- 
Treasurer, The cannery is located in a 
plant built in 1945 and acquired from the 
First National Bank of Fort Smith, and 
the Reconstruction Finance Corporation, 
at a price of $40,000. It is said to be 
one of the largest in the State of Arkan- 
sas. 


SEA FOOD CANNING PLANT 
PROPOSED FOR PANAMA 


The Government of Panama is study- 
ing a proposal recently made by a Danish 
firm to establish a large fishing and sea 
food canning concern in the Republic of 
Panama to supply local and international 
markets, according to a consular report 
from the American Embassy at Panama, 

The company reportedly owns modern 
equipment which has been in use in 
Europe, including vessels operated by ex- 
pert tuna fishermen and canning ma- 
chinery of different types. 

A short time ago a United States firm 
made a similar proposal, although of 
smaller proportions, to install a tuna 
fishing base at the Island of San Miguel 
in the Pear] Islands. 
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MAINE DATE 


The Annual Meeting of the Maine 
Canners Association will be held at the 
Falmouth Hotel, Portland, Maine, on 
Monday, December 6, Secretary F. Web- 
ster Browne has announced. 


TO PROCESS STRAWBERRIES 


Whitco, Inc., Bald Knob, Arkansas, 
plans the construction of a plant at Con- 
way, Arkansas for the processing of 
strawberries from some 500 to 1,000 
acres, to be contracted within a radius 
of 30 miles of the town. The local Cham- 
ber of Commerce is aiding and signing 
up acreage. 


ARKANSAS CANNER MOVES 


Having disposed of their plant at Fay- 
etteville, Arkansas, Thomas & Drake 
Canning Company are moving their main 
offices to Haskell, Oklahoma. The firm 
will, however, continue to operate its 
warehouses out of Fayetteville. 


TENNESSEE-KENTUCKY DATES 


C. Hays Hollar, Secretary, has an- 
nounced that the annual meeting of the 
Tennessee-Kentucky Canners Association 
will be held at the Andrew Jackson 
Hotel, Nashville, Tennessee, February 14 
and 15, 1949. 


DEATHS: 


W. C. SMILEY 


W. Clarence Smiley of Roanoke, Vir- 
ginia, for many years active in canning 
operations in the State, and inventor of 
the celebrated Smiley Tomato Peeling 
Knife, died at his home in Roanoke, Sep- 
tember 7, of paralysis. 

Mr. Smiley had been in ill health for 
the past year but continued at his office 
to September 6. Returning home that 
evening he complained of feeling badly 
and retired early. Later in the evening 
he complained to Mrs. Smiley that he 
felt as though he were paralyzed all over. 
He died on the following day at 12:50 
Pp. 

In addition to his business of produc- 
ing the Smiley Tomato Peeling Knife, 
Mr. Smiley was one time quite active in 
canning as head of F. L. Smiley & Son 
of Roanoke. He had been active in asso- 
ciation affairs of the State and served 
as Secretary-Treasurer of the Virginia 
Canners Association from 1913 until 
1921, when he was elected President, 
which office he held until 1923. 

Mr. Smiley was an ardent church work- 
er and lived his faith. He is survived by 
his wife, a daughter, and four grandsons. 
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ELECTRIC INDUSTRIAL TRUCK 
USE UP SHARPLY IN FOOD 
INDUSTRY 


The food industry bought three and a 
half times as many storage battery- pow- 
ered industrial trucks in 1947 as their 
average annual purchases in 1936-39, re- 
cent studies by The Electric Industrial 
Truck Association show. 

In a report just issued by the associa- 
tion, it is shown further that the num- 
ber of users of trucks of this type in the 
food industry has also risen the most 
sharply of 15 groups studied by the asso- 
ciation. The report indicates that there 
are nearly 2.3 times more users now than 
in 1944, or an increase of 129 percent in 
four years. 


Industry observers attribute this in- 
creased use of electric trucks to two 
major factors—the growing awareness 
among food industry executives of the 
advantages of machine-size unit-load 
handling of cartons, crates, barrels, and 
bags of raw materials and canned goods; 
and to the fume-free operation, safety 
features, versatility of use and low main- 
tenance requirements of battery-powered 
trucks. 


A large percentage of food products 
are shipped in cartons, which are among 
the simplest items to assemble in unit- 
loads for industrial truck handling. 


Electric industrial truck sales to in- 
dustry as a whole in 1947 were more 
than two and one-half times the 1936-39 
average, the report shows. Expressed 
as an index, last year’s sales mark was 
262, compared with the “norm” of 100 
for the pre-war period. 


The present number of users of electric 
trucks shows a jump of 34 percent in the 
four years. The association’s analysis 
of numbers of electric trucks in use 
today, as compared with 1944, shows a 
10-percent increase, despite the fact that 
many over-age units were kept in ser- 
vice during the war and only recently 
retired. 


PILOT FILTER RENTAL SERVICE 


In line with the increasing trend to-- 
ward pilot plant operations, the Niagara 
Filter Corporation recently an- 
nounced a new Pilot Filter Rental Ser- 
vice to all processing industries. A non- 
profit service, it is expected to fill the 
increasing demand for running filtration 
tests on a pilot scale under plant condi- 
tions prior to plant scale purchase. 

The first public showing of one of 
Niagara’s pilot filter stations is being 
held in the Buffalo firm’s Booth No. 1, at 
the Chicago National Chemical Exposi- 
tion in October. 

Constructed as exact small-scale model 
of the firm’s production size vertical 
pressure-leaf filters which have from 20 
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to 500 square feet of filter area, the pilot 
filter has up to 12 square feet of area, 
1 cubic foot cake space, and is con- 
structed entirely of type 316 stainless 
steel. As optional accessories with this 
filter, a filter-aid mix tank, centrifugal 
pump and motor, and interconnecting 
piping, all in type 316 stainless steel, can 
be supplied. 


ALARM THERMOMETER 


A new contact-making thermometer, 
combining the features of an indicating 
thermometer in addition to an alarm or 
control device, has been introduced by 
Weston Electrical Instrument Corpora- 
tion, 617 Frelinghuysen Avenue, Newark 
5, N. J. 


The instrument consists of the popular 
Weston all metal thermometer with an 
adjustable contact arm mounted in the 
glass and bezel as illustrated. A screw- 
type terminal block mounted on the peri- 
phery of the case front provides for an 
easy electrical connection. Contacts are 


NEW WESTON ALARM THERMOMETER 


of the magnetic type which assure posi- 
tive action during making and breaking 
of the contacts. The contact arm is easily 
set to make contact at any temperature 
over the entire scale, and while contact 
can be broken manually after an alarm 
has been sounded, the contacts “break” 
automatically on a temperature change 
of about 5°. 


The thermometer can be supplied to 
make contact on either increasing or de- 
creasing temperature. The accuracy as 
an indicating thermometer is +1°; and 
as a control device +1%° of the full 
scale range. The instrument is available 
in stem length from 2%” to 24”, with 
longer stems available on special order. 
Literature is available from the Weston 
Company. 


DETECTO SCALES 
ADVANCES RAPP 


Mack Rapp, Sales Manager of the In- 
dustrial Division of Detecto Scales, Inc., 
Brooklyn, New York scale manufactur- 
ers, has been appointed Vice-President in 
Charge of Advertising and Publicity. 


THE CANNING TRADE 


PPLIES 


NEW HORIX FILLER-CROWNER 


A combination Filler and Crowner for 
handling a wide range of still liquids, 
and which is fully-automatic from infeed 
through crowner discharge has been in- 
troduced by the Horix Manufacturing 
Company. Empties, taken directly from 
the washer, are filled and crowned at the 
rate of 60 seven ounce bottles, or 45 
twenty-four ounce bottles per minute. 
Bottles are fed to the filler by the Horix 
Screw-Type Infeed Timer, designed espe- 
cially for glass to eliminate jamming and 
grinding together. Stainless steel fill- 
ing valves operate only when container 
is in place. They fill without pumping, 
overflow, or return circulating system 
so that aeration of product is held to ab- 
solute minimum. Built-in mechanical 
safety devices prevent filling of choke- 
neck bottles; machine stops and locks if 
filled container hangs to valve or if it is 
prevented from moving away from dis- 
charge end of filler. 


The Horix Crowner is an integral part 
of the machine, operating at discharge 
point of filler. The rigid crowning head 
overtravels, when necessary, compensat- 
ing for any variance in bottle height. 

The entire mechanism of the Horix 
Filler-Crowner is arranged so that every 
contact part, inside and out, is readily 
accessible for quick, thorough cleaning by 
steam or water. Gear reduction, crowner 
drive mechanism and all other main 
working parts operate in an oil bath 
within an oil tight housing. Power for 
the Horix Filler-Crowner is provided by 
a % h.p. motor operating a constant 
speed worm type drive through a fric- 
tion twin dise clutch. 

Full information on the new Horix 
Filler-Crowner is available without ob- 
ligation, from the Horix Manufacturing 
Co., Corliss Station, Pittsburgh 4, Pa. 


SAGE BALL TRANSFER TABLE 


Ball type Tables, built to individual 
requirements and specifications by Sage 
Equipment Company, 30 Essex Street, 


Buffalo 18, New York, useful where sev- 
eral conveyors or lines are to converge 
into one, and for removal of cases for 
inspection or other purposes without I- 
terrupting the continuous flow. 
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CROP REPORTS: 


BEANS 


FAYETTEVILLE, ARK., Sept. 15—Beans: 
Yield will be light unless there is general 
rain within the near future. There is 
considerable damage to crop in this ter- 
ritory by worms. 

SPRINGDALE, ARK., Sept. 14— Beans: 
Have had too much rain. Rust has devel- 
oped with lots of worms in some patches. 
Moving out well at $1.45 for 2’s Extra 
Standard, and $6.75 for 10’s. 


GOLDSBORO, MD., Sept. 20—Stringbeans: 
Crop 90 per cent. 


OWEN, WIS., Sept. 20—Green & Wax 
Beans: Packing came to a rather sud- 
den and unexpected end last week. Con- 
tinued dry weather, without let up, final- 
ly caused the hardy bean plant to suc- 
cumb and quit producing. In every other 
year Jack frost has taken care of clos- 
ing shop for bean canners in this area. 
Crop, however, was big and quality satis- 
factory. 


TOMATOES 


SPRINGDALE, ARK., Sept. 14— Toma- 
toes: All finished. Going good between 
$1.40 to $1.50 for 2’s Standard. 


PEKIN, IND., Sept. 14—Tomatoes: 50 
per cent acreage. Looks now like about 
twice the average tonnage per acre. 


DARLINGTON, MD., Sept. 20—Tomatoes: 
Packed 40,000 cases in 1947 have packed 
17,000 cases to date in 1948. We expect 
another 3,000 cases, making 50 per cent 
of 1947. Have had very little blight 
where we have sprayed. Growers that 
did not spray had no crop at all. The hot 
weather during August ruined a lot of 
our tomatoes in the fields by sunburn and 
seald. 


GOLDSBORO, MD., Sept. 20—Tomatoes: 
Crop 30 per cent. 


PALMER, VA., Sept. 22—Tomatoes: Pack 
is 20 per cent of last year, which is 10 
per cent of a normal pack over a 10 year 
average. Season is over and crop in gen- 
eral here is about 40 per cent of normal. 


OTHER ITEMS 


FAYETTEVILLE, ARK., Sept. 15—Spinach 
& Greens: Has been some planting to 
date. We need rain to bring the crop up. 


SPR!NGDALE, ARK., Sept 14—Spinach & 
Greens: Fall crops seen to be about 40 to 
60 per cent of normal. 


TRAVERSE CITY, MICH., Sept. 17— 
Apples: Crop in the Northern section 
of the Southern Peninsula of Michigan 
seems to be about 60 per cent of last year 
and p ocessing of this crop will begin in 
about two weeks. Prices for canning, 
Proce.sing, and vinegar apples will be 
about the same as they were last year. 


THE CANNING TRADE 


AGRICULTURE 


NEW TOMATO IS RESISTANT TO 
COLLAR ROT, FUSARIUM WILT 


The introduction of Southland, a new 
home garden and market tomato that is 
resistant to collar rot and nearly immune 
to fursarium wilt, is announced by the 
U. S. Department of Agriculture. Com- 
mercial firms will have a limited supply 
of seed on the market in time for fall 
planting in 1948, and larger supplies for 
1949. 


The new variety was developed by 
scientists at the U. S. Regional Vege- 
table Breeding Laboratory, Charleston, 
S. C., in cooperation with workers at 13 
experiment stations in the Southern 
States. It comes from a cross made in 
1940 between Devon Surprise, a prolific 
English forcing variety with high resis- 
tance to collar rot, and Indiana Mar- 
globe. A productive selection was then 
crossed with Pan American and succes- 
sive selections were crossed successively 
again with Pan American and with Rut- 
gers.. In appearance the Southland re- 
sembles the Marglobe more than it does 
the Rutgers or Pan America. 


The Southland has rated high in trials 
in the Southern States and in Maryland, 


Delaware, and New Jersey where it has 
compared with commercial varieties. It 
appears to be a good canning variety as 
well as one for home and market. This 
past year it led 11 varieties in yields at 
three locations and produced higher 
yields than Rutgers at eight locations. 


In addition to resistance to collar rot 
and fusarium wilt, the Southland also 
shows a moderate degree of resistance to 
early blight and to one form of late 
blight. While it is susceptible to some 
forms of late blight, the new variety 
responds better to protective sprays than 
do other varieties. The same spray pro- 
gram now used for well known commer- 
cial varieties is also recommended for 
the Southland. 


ALASKA PACKERS SALES 


Sales and operating revenues of the 
Alaska Packers Association, San Fran- 
cisco, Calif., for the first half of 1948 
were down to $1,203,618, against $3,575,- 
547 for the corresponding period last 
year. Extremely low inventories of sal- 
mon were held responsible for the show- 
ing. 


and sauce, 


TOMATOES AND QUEENS 


(Courtesy Indiana Canners Association) 
To the queen we give our heartiest, devoted-est salute! 
For first we know she celebrates a palate-pleasing fruit. 


And secondly she’s fair herself, and roundly cultivated; 
She’s modest, neat, and full of fun, and that’s why we’re elated. 


Now, somehow in her blushes we think of full-grown vines 
All loaded down with luscious, sun-ripened vitamines; 


Of cared-for rows of vigorous green, deep-rooted in warm soil... 
Such scenes as these are “homey” ones, and homey scenes are royal. 

We think, too, of the picking crews, and how their backs must bend 
To fill those bulging hampers in stooping hours-on-end; 

Of farmers hustling to “the Can” and figgerin’-up their data; 
Of kids that sock a prankster with an over-ripe tomato. 

Of all the prairie villages with canneries’ bursting steam; 
(Each enterprising manager calls his product supreme!) 

Gear-groaning trucks and rowdy hands, and everything informal, 
For autmn pack is hurry-up; and never is quite normal. 

Then roar, you trucks, and roll, you freights, with ketchup, chunks, 


And everybody happy from tenderfoot to Boss. 
Let California have her grape, and Cuba her banana— 
When it comes to fancy tommy-toes, the tops is Indiana. 
Queen on the throne, hats-off to you! May that pulse-stirring smile 
Remain a symbol of good will, of healthfulness, and style. 
Not “cabbages and kings” for us, but, just as democratic, 
We Hoosiers hail Tomato Queens with sentiments emphatic. 


—Harlan Leach 
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WEEKLY REVIEW 


Routine Buying Continues—Hurricane Dam- 
age Undetermined — Tri-State Tomatoes 
Firm—Beets Underway—Corn & Beans Firm. 


THE SITUATION —No appreciable 
change was noted in canned foods mar- 
kets this week. Except in New York 
City where settlement of the truck strike 
caused a rush of replacement orders, 
buying continued routine and prices re- 
mained firm to strong. Some small ship- 
ments of salmon trickled through west 
coast maritime picket lines giving hope 
that a settlement might be in sight. At 
this writing, however, these hopes would 
seem to be unfounded. 


HURRICANE—At this writing 
(Thursday) it’s too early to get accurate 
reports of damage to citrus and winter 
vegetables in the path of the Florida 
Hurricane. Although there are reports 
of a 10% damage to citrus in the Indian 
River area, we are inclined to believe 
citrus is almost immune to hurricanes 
and that little effect will be reflected in 
this coming seasons pack. The story 
might very easily be different in the win- 
ter vegetable areas and the estimated 
three million dollar damage might more 
nearly approach actuality. Acreage plant- 
ed to vegetables has been reported as 
considerably larger than normal. 


TOMATOES—It is now fairly evident 
that the tomato pack is over in both the 
the Tri-State Area and the Ozarks. Odd- 
ly enough a combination of blight 
(caused by cool, damp weather) and hot 
weather pulled the trick in the Tri-States 
while hot, dry weather was more respon- 
sible in the Ozarks. Indiana is experi- 
encing exceptionally high yields but on 
smaller acreage. As was to be expected 
the dip in the Tri-State Tomato market 
last week was short lived, and most can- 
ners are unwilling to sell today at less 
than $1.50 for std. 2’s. In the Ozarks, 
the going price is $1.40 all the way to 
$1.50 while Indiana standards are mov- 
ing freely at $1.45 with the latter price 
obtaining also in California. 


BEETS—Beet canning operations are 
getting underway this week in New York 
and Wisconsin. Dry weather in Wiscon- 
sin has had its effect on this commodity 
also and short deliveries are foreseen on 
several styles of pack. 


APPLE SAUCE—Prices are continu- 
ally making their appearance on this 
item packing of which will get under- 
way in short order. Prices are much 
the same as those announced last week 
in Virginia, Pennsylvania and New York. 


CORN — Corn continues to move in 
steady volume at firm prices. Demand 
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for No. 10’s continues to be heavy and 
some shortages are noted in this size. 


BEANS — High fresh market prices 
prevent late pack of this item in appreci- 
able quantities. Buyers will continue to 
find it difficult to locate wanted items. 
Prices continue firm. 


NEW YORK MARKET 


Truck Strike Settlement Increases Tempo— 
No Change In Inventory Policy Foreseen 
However—Tomato Market Stiffens—Corn 
Firm — High Fresh Market Prices Restrict 
Bean Canning — Little Interest In Peas — 
Some Salmon getting Through—Tuna Buy- 
ing Slowed — Imported Sardines Arrive — 
Pears Lag—Small Sizes Of California Fruits 
Closely Sold. 


By “New York Stater” 


New York, Sept. 24, 1948 


THE SITUATION—Trading tempo in 
canned foods in the New York market has 
shown a little acceleration during the 
week, reflecting the settlement of the 
truck strike and the anxiety of chains 
and wholesale grocers to bring in re- 
placement stocks urgently needed in some 
categories. This business has been large- 
ly of a “fill-in” character, however, and 
large-scale operations in new packs are 
not in evidence. Pricewise, the market 
continues firm to strong on an over-all 
basis, and distributors are showing more 
confidence in the price outlook, 


THE OUTLOOK — Wholesale grocers’ 
inventories in this area as of July 31, 
according to Census Bureau figures, were 
4% lower than those a month earlier, 
but still 8% over those on the corres- 
ponding date in 1947. Selective buying 
and restricted inventories continue the 
order of the day in the case of most 
distributors here, although the chains, 
pricing up and down on replacement, 
have been moving out canned foods in 
good volume through their ‘“follow-the- 
market” policy. It is not expected, how- 
ever, that the trade in general will sig- 
nificantly loosen up on inventory policy 
during the balance of 1948 to make for 
any real heavy volume activity during 
the closing quarter of the year. 


TOMATOES — The Southern market 
has strengthened, following the slight dip 
which accompanied a temporary step-up 
in raw supplies, and canners now are 
unwilling to offer standard 1s_ below 
$1.00, with 2s held up to $1.50 by some 
canners, although this price can still be 
bettered in some instances. Midwestern 
canners are quoting standard 2s any- 
where from $1.40 to $1.50, f.o.b. can- 


THE CANNING TRADE 


nery, with extra standards held at a 
range of $1.50 to $1.60. Locally, chains 
have been featuring new pack standard 
2s at 2 cans for 27 cents at the retail 
level. 


CORN—The corn situation is looking 
up a little, packs in major canning: areas 
having turned out better than antici. 
pated from the standpoint of both quality 
and quantity. Midwestern canners are 
firm at $1.75 to $1.80 for fancy No, 2 
golden whole kernel, with cream style 
at $1.70 to $1.75. Southern canners have 
been getting a good volume of confirma- 
tions on the basis of $1.60 for fancy 
cream style golden and $1.75 for fancy 
whole grain golden. Demand for No, 
10 corn continues a feature of the mar- 
ket; offerings are none too heavy, and 
the price basis is stiffening. 


BEANS — High prices in the fresh 
market continue to restrict bean canning 
in the south, and standards are gener- 
ally held at $1.30-$1.35 for No. 2 round 
pod, with extra standards ranging $1.45- 
$1.50. Up-state New York canners are 
firm in their price views, with fancy cut 
green, 3-sieve, commanding $2 per dozen 
at canneries. 


PEAS—There has been relatively little 
interest shown in the pea situation here 
this week, and prices show no change. 
Despite the talk of consumer purchasing 
shifting to the more moderately priced 
lines most of the current limited inquiry 
continues for top grades. 


SALMON — Reports from the Coast 
this week that the maritime strike im- 
passe had eased to the point where some 
salmon shipments were being handled 
are encouraging to the trade here, as 
current holdings are not heavy. Mean- 
while, however, new business continues 
of limited proportions, reflecting both 
a tight supply situation and high prices. 
Coast sellers are now quoting pinks at 
$24 per case for tall 1s and $15 for flat 
halves, with chums at $22 for 1s and $14 
for halves. On red talls, the market is 
well established at $27, with medium red 
talls at $25. 


TUNA—tThe recent temporary break 
in albacore prices at southern Cal /ornia 
points has slowed trade buying while 
buyers determine whether the s: ‘-back 
was merely “one of those things’ or 4 
harbinger of things to come. Mea: while, 
Northwest canners continue to show 
strong price views, with the mark. held 
at $21.50 to $22.50, but no buying 'n ev! 
dence at these figures. 


SARDINES—Maine canners continue 
to quote keyless quarters on the basis of 
$9 per case, f.o.b. canneries, with only 4 
fair inquiry reported. Meanwhile, the 
imported article is coming in fo» more 
attention. Reports from Norway note the 
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end of brisling canning with virtually no 
stocks remaining in canners’ hands, and 
interest is now centering on sild, packing 
of which is under way. Current offer- 
ings ‘ist quarters at $16.25 for 1-layer 
siid and $19 for 2-layer, ex dock New 
York. Portuguese sardines, in olive oil, 
are o'fered here at $22.50 per case for 
boneless and $23.50 for boneless and 
skinless, with plain quoted at $17.25 per 
case. 


PEARS — Notwithstanding the fact 
that some Northwestern canners did not 
operate on pears this season, due to high 
prices, Offerings this season are ample 
for the limited demand which has devel- 
oped thus far. While canners have been 
quoting fancy 2's in extra heavy syrup 
down to $4.55, little buying interest is 
shown; in fact, distributors are not 
availing themselves of “postings” which 
indicate that a $4.50 bid would be favor- 
ably considered. Standard Bartletts in 
light syrup are priced at $3.50 and up- 
wards at Northwestern canners, and are 
likewise lagging, insofar as volume sales 
are concerned, 


PLUMS—Distributors, seeking a fruit 
item which can carry a low shelf price, 
are showing more interest this season in 
Northwestern prune plums. A fair 


amount of business has been done in this 
market on the basis of $1.70 for fancy 
2%s and $1.50 for standards, with other 
canners quoting 10 cents a dozen and 
more over these figures. 


OTHER FRUITS—California advices 
estimate the cling peach pack at 14,000,- 
000 cases, with the market well sold up 
already on 8-ounce, 1s, and sliced 2s. 
California canners are quoting new pack 
freestones at $1.90 for choice 1 talls, 
$2.20 for fancy 1 talls, $2.85 for choice 
2%s, and $3.25 for fancy 2%s. These 
prices are below those quoted in the 
Northwest on new pack Elbertas. While 
inquiry for fruit cocktail is broadening 
a little, offerings continue fairly liberal, 
with the exception of the 8-ounce size, 
which is short. Fruits-for-salad are firm 
and available only in a limited way. 


NEW SPECIALTIES FIRM 


Fehr’s Products Co. has been incor- 
porated at Sacramento, Calif. with a 
capital stock of $250,000, to carry on the 
business of manufacturing sauces, may- 
onnaise and food specialties. Incorpora- 
tors are Yuba G. Separovich and Frank 
Radich. 


CHICAGO MARKET 


Routine Replacement Orders—Retail Volume 
Good — Applesauce And Cranberry Sauce 
Opening Prices—Frozen Fruits Dull— 
Salmon Unchanged. 


By “Midwest” 


Chicago, Ill., Sept. 23, 1948 


THE MARKET—The market has re- 
mained reasonably quiet again this week, 
with a normal volume of replacement 
orders, but very little business outside 
of the routine being done. Reports from 
the retail level indicate that volume is 
holding up quite well and that some 
items, such as salmon, on which the price 
was figured to hold back volume to some 
extent, has moved out in very good shape 
up to now. It is also reported that new 
pack California fruits have been taken 
hold of quite well at the retail level and 
that in general the prospects are good 
for continuing sales throughout the rest 
of the year on most items in the fruit 
line. 


APPLESAUCE — Opening prices on 
new pack applesauce appeared in the 
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market here this week, and it is believed 
that some business has been placed, al- 
though it is a little early for most buy- 
ers to come in with their requirements, 
as all factors have not yet definitely 
named a price. So far most of the Vir- 
ginia packers have named prices, figur- 
ing out around $1.20 f.o.b. factory for 
new pack strictly fancy sauce. In some 
cases the price is named as $1.25, less 5c 
a dozen early shipment allowance, and in 
other cases on a straight quotation of 
$1.20. There have also been some quota- 
tions from New York State at $1.25, 
and a few of them at a higher level than 
that. One packer in the Appalachian 
area has quoted a price of $1.05 on fancy 
sauce, new pack, but it is reported that 
this packer has already finished packing 
all the apple sauce he will be running 
for some little time and has withdrawn 
the price. Most buyers here seem to feel 
that applesauce at $1.20 is a reasonable 
figure, and it is believed that fairly sub- 
stantial business will be placed in the 
next few weeks, when all the factors 
have finally come into the market. Re- 
ports from producing areas indicate that 
there will be a very good sized crop in 
Virginia this year and a heavy pack, 
whereas New York State apparently is 
going to be a good deal shorter, and the 
price of the raw apples to the growers 
in New York is apparently being set at 
a somewhat higher level than in the 
Shenandoah Valley. Fancy No. 10’s are 
quoted at around $5.75 from both Vir- 
ginia and New York. The naming of 
the new prices has stimulated interest 
on the part of some of the buyers here 
in cleaning up some of the old pack car- 
ryovers in No. 2, and sales have been 
made of strictly fancy 1947 sauce from 
the Eastern areas at $1.00 f.o.b. factory. 


CRANBERRY SAUCE — The opening 
prices on 1948 pack cranberry sauce has 
also been received in the market this 
week, with prices from independents run- 
ning in the neighborhood of $1.50 to 
$1.60 for the 16 oz. size, and the adver- 
tised brands quoting at around $1.70. 


These prices also so far seem to be re- 
garded as reasonable by the buyers here, 
although no great volume of business has 
been placed as yet. This item will be like 
all the others this year, of course, with 
the buyers playing it as closely as they 
can and buying only for absolutely cur- 
rent needs. Cranberry sauce also is being 
offered by at least one packer in the 8 
oz. size at 85c. This is a new item so 
far as most of the buyers here are con- 
cerned, and a number of them have ex- 
pressed their interest in it, although it 
is not believed that any committments 
have been entered into for this size. 


FROZEN FRUITS—tThere has been a 
little activity in frozen fruits this week, 
straight New Washington red raspberries 
in 30# tins having been sold at a price of 
18¢c f.o.b. the coast. There have also 
been offerings of Newburgh red raspber- 
ries packed 5X1 at 15c f.o.b. the coast. 
These prices seem to represent the mar- 
ket at the moment, with packers resist- 
ing offerings at figures lower than this. 
There have been a number of offers made 
by buyers at figures below this level, but 
so far as is known no confirmations have 
been received at any lower prices. There 
have also been some sales of new pack 
prune plums, machine pitted, at 6c f.o.b. 
the coast in 30# tins. There are still 
some cherries offered out of New York, 
packed 5X1, at prices ranging around 
15c, and strawberries being quoted, both 
out of Michigan and the Northwest at 
prices ranging around 27¢ to As 
a general thing, however, with the ex- 
ception of a little flurry in raspberries 
and prune plums, the cold pack market 
has remained quite dull. There is some 
talk about new pack grapes out of Michi- 
gan, but of course no prices are avail- 
able as yet. The producers in Michigan 
are convinced that the price to the grow- 
er this season will be at least equal to 
last year’s $85.00 a ton and _ possibly 
higher. Producers, according to reports 


from the trade here in Chicago, are ex- , 


pecting to use extreme caution in the vol- 
ume which they pack, as, at least in this 


market, there is a definite tendency on 
the part of the preservers who can 
handle the operation to buy fresh grapes 
and process them directly rather than to 
buy barrels crushed and stemmed. 


SALMON—The salmon situation re. 
mains more or less unchanged, with a 
little merchandise moving through Cana- 
da, but nothing coming out of the west 
coast ports at all. Quotations on the 
salmon that is available are still running 
around $24.00 for pinks and $28.00 for 
reds, with chums at $22.00. Reports from 
the retail level in the market here are 
to the effect that salmon is moving bet- 
ter than a number of buyers had antici- 
pated at the present price levels, so it 
is entirely possible that when the strike 
is over on the west coast, there will be 
some reasonably substantial purchases 
of salmon by the trade here in Chicago, 


CALIFORNIA MARKET 


Crops Maturing Late — Revised Asparagus 

Pack Figures—Fruit Canning Drawing To A 

Close—Tomato Pack Off To Slow Start— 

Olive Canners & Growers Negotiating—Fish 

Sales Slow—Salmon Pack Prospects Better— 
Sardine Demand High. 


By “Berkeley” 


Berkeley, Calif., Sept. 23, 1948 


CROPS— The September report of the 
California Crop Reporting Service, out- 
lining the condition of fruit crops in this 
State at the beginning of the month, 
directs attention to the fact that as the 
season progresses the maturity of most 
crops continue late. Both orchards and 
vineyards in some districts show the 
detrimental effects of the dry winter and 
early spring. This is reflected in de- 
creased production and a lower sugar 
content in many instances. The produc- 
tion of apples is proving smaller than 
expected, with the commercial crop 
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placed at 7,080,000 bushels, against 11,- 
082,000 bushels last year. Apricot pro- 
duction amounted to about 219,000 tons, 
with the crop late in maturing and ir- 
regular in size. Estimates of the fig 
crop have been scaled down and maturity 
is late, which may affect the ultimate ton- 
nage. Production of olives is now esti- 
mated at 65 per cent of a full crop, or 
a little less than earlier estimates. Plums 
have largely been harvested and a crop 
of 66,000 tons is reported. This is al- 
most 10,000 tons below the 10-year aver- 
age and 8,000 tons less than last years’ 
crop. Estimates of the cling peach crop 
have dropped to 525,000 tons, owing to 
loss by dropping and from brown rot. 
Freestone peaches have held up to the 
earlier estimates of 265,000 tons. The 
pear crop promises to reach 242,000 tons, 
with Bartletts accounting for 210,000 
tons. This will be the smallest produc- 
tion in years. Prunes will be the lightest 
crop since 1944, with the fruit running 
to small sizes. 


ASPARAGUS — The Asparagus Ad- 
visory Board has made an audited re- 
port of the 1948 pack of both canned and 
frozen asparagus. The canned pack is 
listed by can sizes and the final figures 
are slightly less than shown in the re- 
port made late in July from figures sub- 
mitted by canners. The difference on 


the total of white asparagus was due to 
an error by a processor and that in the 
all-green asparagus to the fact that most 
processors counted their pack of 8-oz on 
the basis of forty-eight, while the audited 
report shows the pack in 72 cans to the 
case. The output by can size was re- 
ported as folows: 


White All-Green 
366,205 305,841 
4,280 38,522 
Miscellaneous .......... 42,332 25,190 


This makes up a total of 1,983,201 
standard cases, with the pack of white 
amounting to 1,003,238 cases and All- 
Green 979,963 cases. More than one- 
fourth the pack was made before the 
marketing order went into effect. The 
frozen pack amounted to 1,754,784 lbs. 


The market on asparagus is largely 
without change. Much of the pack was 
sold before the canning season ended 
and sales are now largely small lots that 
have reverted to owners from early sales. 
The pack was the smallest in recent 
years. 


FRUITS — The fruit canning season 
is drawing to a close, and the present 
week should see an end to the packing 
of cling peaches. Bartlett pears are still 


receiving attention and some pears of 
other varieties may be handled later. 
Sales at present are confined largely to 
the small lots for immediate shipment 
to which some buyers are committed, but 
prices are being firmly maintained. It is 
still a question whether or not all orders 
booked for 8-oz. cling peaches can be 
filled, so there may be some pro-rating 
on this item. Special efforts were made 
to speed up production of this size as 
the season neared an end, so there is a 
possibility most orders can be filled in 
full. More fancy No. 2%s Bartlett pears 
are being offered at $4.75 and less than 
a month ago, but this is largely because 
of the fact that some canners have but 
recently come out with prices. Some 
choice are offered at $4.10 and standard 
at $3.65. These prices are understand- 
able when the fresh fruit is sold in mar- 
kets almost within sight of the orchards 
at two pounds for 35 cents. 


TOMATOES—The canning of toma- 
toes is getting under way quite generally, 
but ripening of the crop has been de- 
layed and output to date has been lim- 
ited. Light rains visited the northern 
half of the State the third week in Sep- 
tember, followed by cool weather, and 
while no damage has been done, growers 
and canners are disturbed over the pos- 
sibilities of a short harvesting season 
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This ‘cutter makes, 
clean, square ,positive 
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the cuts may be varied within 
any size desired by simply changing the cutting knives. 
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induce the product to pass through the machine without stoking. 
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and a falling off in tonnage. Minimum 
prices on solid pack tomatoes seem to be 
No. 1, $1.60; No. 2s, $1.95; No. 2%s, 
$2.40 and No. 10s, $8.25. On standards, 
the lowest reported prices at the moment 
are No. 303, $1.20; No. 2, $1.45; No. 
21s, $1.80, and No. 10s, $6.50. Buyers 
are having difficulty in locating sizeable 
quantities at these prices and most sales 
are a bit higher. 


OLIVES — The picking of olives for 
canning will soon be under way and at 
a meeting held recently at Sacramento 
growers and processors exchanged views 
as to what should be proper prices, tak- 
ing into consideration the good crop ex- 
pected. Prices as follows were suggested: 
Manzanillo and Mission varieties, Mam- 
moth, $300 a ton; Extra Large, $275; 
Large, $250; Medium, $225; Standard, 
$200, and culls, $75. Queen and Cevil- 
lano, Supercolossal, $450; Colossal, $400; 
Jumbo, $350; Giant, $275; Mammoth, 
$125; Extra Large, $100, and Small, $60. 
Processors suggested that they could not 
agree at the time to any set scale of 
prices since they did not know how the 
fruit would run as to size. Another meet- 
ing is to be held late in September when 
it is hoped prices can be set. 


SALMON—The canned fish market is 
not witnessing much sales activity just 
now, but such business as is passing is 
at top prices. Holders are not only quot- 
ing Alaska Reds at $28.00 a case, but are 
making sales at this price. It is acknowl- 
edged, however, that sales are for com- 
paratively small quantities, individually. 
Pinks have advanced to $24.00 and sales 
are reported at this price, with Chums 
at $22.00. But there have also been sales 
made at $1.00 a case less. The Alaskan 
pack has reached 3,913,041 cases on Sep- 
tember 11, and at that time was only 
417,392 cases less than the total for 1947. 
So the pack will prove rather larger than 
many in the trade thought probable only 
a few weeks ago. 


SARDINES—Landings of sardines at 
Monterey for the season to September 15 
totaled 13,459 tons, against 9,453 tons a 
year earlier. The canned product is in 
marked demand at $13.00 a case for 1-]b. 
ovals in tomato sauce, but one or two 
operators have not as yet named prices. 
The pack for the season to September 9 
amounted to 184,901 cases, against 144,- 
306 cases a year earlier. The season 
opens shortly in southern California 
waters and many boats from the north- 
ern grounds are expected to operate 
there again this year, with catches ship- 
ped by truck to Monterey canneries. 


TUNA—tThe pack of tuna and tuna- 
like fish in California in the first seven 
months of 1948 amounted to 2,924,938 
cases, compared with 3,006,644 cases for 
the corresponding period in 1947. The 
pack of mackerel was larger than a year 
earlier, being 293,143 cases for the 
period, against 223,593. The maritime 
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strike has held up shipments of canned 
tuna at Los Angles harbor but some fish 
has recently been moved through picket 
lines. 


GULF STATES MARKET 


Hurricane Scare —Canneries Receive Less 
Shrimp — Alabama To Plant More Oysters. 


By “Bayou” 
Mobile, Ala., Sept. 23, 1948 


HURRICANE IN THE GULF—Winds 
of 125 miles sustained velocity and 140 
miles in gusts smashed across Key West, 
Florida as a hurricane passed over the 
island city 175 miles south of Miami 
Tuesday, The Mobile Press said. 


The report of the storm’s intensity was 
made by radio by the Navy to the 
weather bureau here. Communications 
to Key West were out. 

“Hurricane very intense’, the Navy 
stated. “Instruments blown away. Esti- 
mated winds 140 miles per hour.” 

While very consoling messages from 
our weatherman, continued to appear in 
the Mobile Press indicating that it would 
miss Mobile, yet knowing that these hur- 
ricanes sometimes change their direction 
everyone in this area was very much con- 
cerned and considerably relieved when 
the Storm continued its Northeasterly 
direction. 

Comdr. V. F. Tydlacka, skipper of the 
Coast Guard Cutter Tampa here, had 
placed his men and ship on the alert to 
await developments of the hurricane. 


SHRIMP — There were 784 barrels 
more shrimp produced in this section last 
week than the previous one, nevertheless 
the canneries received 376 less barrels of 
shrimp last week than the previous one. 

Landings of srrimp for the week end- 
ing September 17, 1948 were as follows: 

Alabama 207 barrels; Mississippi 718 
barrels, including 539 barrels for can- 
ning Louisiana 6,901 barrels, including 
3,840 barrels for canning and Texas 
2,536 barrels, 
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Eight cars of frozen shrimp we’e ship. 
ped from Texas last week as follows: — 
4 cars to Illinois, 2 cars to Ohio, 1 cay 
to Michigan and one car to Pennsyl. 
vania. 

The report from all Market News Ser. 
vice last week showed that total holdings 
of frozen shrimp increased 277,670 
pounds and were approximately 1,164, 
570 pounds more than four weeks ago, 
Total holdings were approximately 152,. 
420 pounds less than one year ago. 

The 35 canneries operating in Louisi- 
ana, Alabama and Mississippi reported 
that 22,929 standard cases of shrimp 
were canned during the week ending Sep- 
tember 11, 1948, making a total of 197,- 
417 standard cases packed for the sea- 
son. 


ALABAMA TO PLANT OYSTERS— 
Conservation Director, Bert Thomas dur- 
ing a visit to Mobile Saturday revealed 
that the State Conservation Department 
is making preparations to plant 100,000 
barrels of seed oysters in Alabama coast- 
al waters this Winter. 

Thomas said this year’s planting will 
be more than twice as heavy as last Win- 
ter when 40,000 barrels of oysters were 
planted. 

“We want to make Alabama waters 
the biggest oyster producing area in the 
United States”, Thomas said. 


200 CANCO SALESMEN 
SCHEDULED FOR TECHNICAL 
BRUSHUP 


Two hundred sales representatives of 
the American Can Company are sched- 
uled to assemble in the Chicago area for 
a series of one-week conferences on the 
technical and scientific aspects of con- 
tainer manufacture according to an an- 
nouncement by W. C. Stolk, vice presi- 
dent in charge of sales. 

Delegates from some 40 sales offices 
throughout the United States and Cana- 
da will take part in the brush-up courses 
scheduled throughout the months of Sep- 
tember, October, and November. 

Each sales representative will under- 
take intensive consultation with manu- 
facturing, engineering and scientitic spe 
cialists of the company. 

Each conference-group will make on- 
the-spot studies at key facilities o} erated 
by the company in and around Chicago. 
Among these will be the company’s cen- 
tral laboratory located at Maywoc |, Illi- 
nois, which is the world’s larg st re 
search center devoted to contain: 's and 
canning techniques; the Englewo d 
tory, which ranks as one of th com- 
pany’s largest can-manufacturing 
the Waukegan machine shop, in North 
Chicago, where the company m_ nufac- 
tures can-closing equipment; aid the 
Joliet factory, where production is ¢con- 
centrated on composite fiber anc metal 
containers. 
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SALES PROMOTION: 


Decals On Trucks Provide Valuable 
Advertising 


(Continued from page 8) 


made in sections with overlapping 
“imag Once the original design has 
been } roduced, there is no limit to the 
number of inexpensive decals which may 
be manufactured from this original art 
work by “blowing up” or “reducing” in 
a special camera, 

All silk sereens which were used in the 
printing processes are returned to a 
wash rack where they are cleaned and 
readied for use again. However, all of 
the original art work and film negatives 
are retained in a file so that a repeat 
order of the same design may be obtained 
at a redueed price and in quicker deliv- 
ery time. 

Since decals make hand lettering and 
decoration unnecessary, it is, in fact, be- 
cing the modern, convenient, perma- 
nent, practical process for obtaining 
every type of design on every type of 
equipment. 


GETS PINEAPPLE ACCOUNT 


John G,. Paton Co., New York, has been 
named exclusive United States sales rep- 
resentatives for the Corozal Canning Co., 
pineapple packers of Corozal, Puerto 
Rico. 


SAUERKRAUT DAY DRAWS 
RECORD CROWD 


An all-time record crowd of more than 
35,000 engulfed the streets and byways 
in the tiny town of Forreston, Ill. Sept. 
16 for the 29th annual celebration of 
Sauerkraut Day. 


While movie and television cameras 
whirred, the attending thousands con- 
sumed two tons of sauerkraut and a ton 
of weiners, over 400 gallons of coffee, and 
veritable mountains of rye bread and 
rolls. According to Peter Hiteman, 70, 
veteran chef who has presided at every 
festival since the 1913 inaugural, it was 
the largest dinner Forreston has ever 
served and strengthened the claim of 
Forrestonians to “the largest free meal 
in the world.” 


Doris Vietmeier, 16, a senior in For- 
reston High School ruled over the day’s 
festivities in her role as Sauerkraut 
Queen, having been selected for the 
honor by Columbia Pictures star Glenn 
Ford. Doris occupied the throne in the 
regal float, with the four runners-up in 
the contest acting as her ladies-in-wait- 
ing. 

Typifying the tremendous drawing 
power of the festival was a check of 
motor cars parked in a single block in 
Forreston, License plates bore the names 
of Massachusetts, California, Florida, 
Virginia, District of Columbia, Ohio, In- 
diana, Wisconsin, Iowa, Minnesota, New 


York, Michigan, and, of course, Illinois. 

Free vaudeville acts, band concerts, a 
mile-long parade and all manner of car- 
nival rides, concessions, and other attrac- 
tions vied for their place in the sun as 
the day passed. In the evening more 
band music and outdoor dancing con- 
tinued the fun until the wee hours of the 
following morning. 


NATIONAL KRAUT WEEK 


A highlight of the Fall Meeting of the 
National Kraut Packers Association held 
at Racine, Wisconsin, September 17 and 
18 was the sponsoring for the first time 
of National Kraut and Frankfurter Week, 
which will be held February 3 to 12. 

The overall kraut picture was reported 
as favorable and although spotty in some 
areas, it is believed that acreage is suf- 
ficent to replace depleted stocks and pro- 
vide a reasonable supply for the coming 
year. 

The two day meeting began with a day 
of golf at the Meadowbrook Country 
Club, with the business meetings being 
held on the second day. 


OPEN HOUSE 


The multi-million dollar sheet and tin- 
plate plant of the Columbia Steel Com- 
pany at Pittsburg, Calif. will be formally 
opened October 22, with open house for 
the general public. 


ATTRACTIVELY DESIGNED 


_GAMSE BUILDING. BALTIMORE,MD. 


Gamse LITHOGRAPHING Co.INC. 


THE © ANNING TRADE 


Solid Fibre Domestic 
and Weatherproof Export 
Shipping Containers 


ROBERT GAIR COMPANY, Inc. 


155 E. 44th STREET ¢ NEW YORK 17, N. Y. 


| _| 


GAIR 


CORRUGATED SHIPPING 
CONTAINERS 


September 27, 1948 


19 


x 
ie 
: 
4 
} 
= 
4 


pric PEAS 
ified.) No. 8, Fey, 2.25 
spect No. 10 11,50 
VEGETABLES No. 10, Ex. Std., 2 
BEANS, STRINGLESS, GREEN Mo. 1.35 
MARYLAND No. 10, 7.50 
Fey., Fr. Sliced, No. 2.......... 1.60-1.70 Mo, 1.20 
No. 10 8.00 No. 10 6.50-6.75 
Ex. Std., Fr. Sliced, No. 2.......... 1.40 No. 2, Ex. Std., Ungraded ......... 1.20 
No. 2 1.45-1.55 No. 10, Std. B issu 
No. 10 7.00-7.50 Ba. 20, OV... 
No. 2% 1.80 No. 2 
No. 10 6.50 No. 10 
Ex. Std., Cut Wax, No. 2............ 1.55 Pa., No. 10, Hx 7.00 
No. 10 7.25 MARYLAND, SWEETS 
N. Y. Fey., Cut gr., 3 sv.....2.00-2.05 8.00 
Ex. Std., 3 sv. seveel 65 Ex. Std., No. 10, 5 sv.......0000 6.50-6.75 
1.35 Fey., Ungraded, No. 308............. 1,25 
MIDWEST No. 2 1.45 
No. 2, Fey., Cut, 3 sv. ........2.00-2.10 7.25-7.50 
‘10. 25-10.75 Ex. Std., Ungraded, No. 308......1.15 
No. 2, Ex. Std., Cut, 4 sv...1.50-1.60 No. 2 1.10-1.20 
No. 10 7.50-8.00 6.25-6.50 
No. 2, Std., Cut, 4 sv. . me Std., Ungraded, No, 2 ........1.05-1.10 
Ma: 2 Gat; 1.30 No. 10 
No. 10 6.50-7.00 York. Sweers 
No. 2, Fey., Whole, 3 sv.....2.35-2.50 2.50-2.60 
‘11. 75-12.00 3 sv. 1.90 
No. 2, Fey., Whole, 4 sv. ........0. 2.00 No. 10 9.75 
No. 10 10.00 4 sv. 1.80 
Texas, No. 2, Ex. Std., Cut ........ 1.45 No. 10 9.00 
West Coast (Blue Lakes) 5 sv. 1.50-1.60 
Whole, No. 2 Fey., 1 Sv. 2.80 No. 10 
2 sv. 2.60 1.55-1.65 
Cut, No. 2 Fey., (1%), 2 sv....... 2.25 No. 10 7.50-7.75 
(CESS, 2.00 No. 2, EX. Std, 3 SV. 1.50 
(1%), 3 sv. 2.10 NOs 4 1.40 
1.85 No. 2, Ex. Std., 5 Sv. 1.25-1.30 
(1%), 4 sv. 1.90 MipWEsT, SWEETS 
Fr. Style, No. 2, Fey., 3 sv. 2.45 2.25-2.50 
Midwest, Fey. Cut, No. 24%... 1.25 1.65-1.75 
Sliced, No. 2 1.15 10 8.25 
Whole, No. 2, 20/0 1.70 Std., Ungraded ........ 
Fey., No. 2. Std., 4 sv. .95-1.00 
No. 10 5.75 Mipwest, ALASKAS 
No. 10 5.00-5.50 No. 10 11.25-11.75 
MIDWEST No. 10 8.75-9.00 
Fey., W.K., Gold., No. 2......1.75-1.85 No. 2, Ex. Std., 2 sv. .......2.00-2.10 
No. 303 1.50 No. 2, Ex. Std., 3 sv. ..........1.50-1.60 
No. 1 1.15-1.25 No. 10, Ex. Std., 3 sv. ....0.. 7.50-8.00 
8 oz. 1.00 Mo. 2, 1.40-1.45 
RES 9.25 No. 10, Ex. Std., 4 sv. .00-7,25 
Std., No. 2 1.55 No. 2, Std., 3 sv. .... 1.20-1.25 
Fey., C. S. Gold., No. 2........ 1.70-1.75 6.50 
No. 10 9.00 No. 2, Std., 4 sv. ..... -1.10-1.15 
1.55-1.60 No. 10, Std., 4 BV. 5.75-6.00 
No. 10 8.50 N. W., SWEETS 
No. 10 7.75 a 
EAst 
Fey., W.K. Golden, No. 2............ 1.75 - 
Ex. Std., W.K. Golden, POTATOES, Sweet, F.O.B. BAtro. 
No. 2 1.60-1.65 Be. 1.60 
Std., No. 10 8.00 PUMPKIN 
Fey., Shoepeg, 1.75 Eastern, Fey., No. 1.35 
Ex. Std., Shoepeg, No. 2......1.60-1.65 No. 10 4.50 
Fey., C.S. Golden, No. 2......1.60-1.65 Indiana, Fey., No. 246 .scrcseeee 1.35 
No. 303 1.50 1.00 
No. 10 8.50 No. 2 -80 
No. 303 1.40 Midwest, Fey., No. 2%........Nominal 
No. 10 8.00 No. 10 Nominal 
Std., No. 2 1.40 Nominal 
Ex. Std., C.S. Wh SPINACH 
Std., C.S. White, No. 2.............. 1.42% No. 
N. Y. ren C.S. Gold., No. 1......1.15 No. 10 6.75 
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FOOD PRICES 


No. 2% 1.75 
No. 10 6.00 
Ozark, Fey., No. 2 1.15-1.25 
No. 2% 1.60 
No. 10 5.50-5.75 
Texas, Std., No. -80 
No. 2 1.10 
TOMATOES 
No. 2% Nominal 
No. 2, Ex. Std., H.P. ........Nominal 
Tri-States, Ex. Std., 
No. 1 1.10-1.15 
No. 2 1.60-1.70 
No. 2% 2.25-2.35 
No. 10 7.50-8.00 
1.45-1.50 
No. 2% 
No. 10 7.00-7.50 
Midwest, Std., No. 2 .........0. 1.40-1.50 
1.90-1.95 
No. 10 7.00-7.25 
No. 10 7.50-8.00 
2.75-2.85 
No. 10 
Cat. Bes 1.60 
1.95-2.00 
No. 2% 2.40-2.50 
8.25-8.50 
Std., No «1.20-1.30 
1.824%4-1.90 
No. 10 6.50-7.00 
Ozarks, Std., NO. 1.40-1.50 
No. 10 6.50-6.75 
Taras, NO. -80- .85 
No. 2 1.30 
No. 10 6.25 
TOMATO PUREE 
Md., No. 1, Spec. Grav. 1.045.... .85 
No. 10 6.50 
No. 2 1.50 
No. 10 6.50 
TOMATO CATSUP 
14 oz. 1.50 
No. 10, Fey. 10.00 
Ind., No. 10 10.00 
Calif., 14 oz. 1.85 
No. 10 10.00 
TURNIP GREENS 
No. 2% 1.40 
No. 10 5.00 
FRUITS 
APRICOTS 
Halves, Fey., No. 2%.......... 2.75-2.85 
No. 10 9.00 
Choice, No. 24% 2.4214-2.52% 
No. 19 8.00 
No. 10, Water 5.50 
Ba. 10, Pie. 7556.00 
BLUEBERRIES 
Maine, Fey., No. 2, Sy. ......3.00-3.25 
No. 10 14.25 
CHERRIES 
R.S.P., No. 2% 2.50 
No. 10 12.00-12.50 
Fey., Cal. R.A., No. 1T ...... 2.90-2.95 
No. 2 3.50-3.60 
4.90-5.00 
No. 10 .17.00-17.25 
No. 10 15.75 
Std., No. 2% 4.20 
FRUIT COCKTAIL 
No. 2% 3.80-3.85 
No. 10 13.50 
PEACHES 
Calif. Y.C., Fey., 

2.7214-2.85 
2.3214-2.40 
Fey., No. 10 9.00 
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Choice, No. 10 .... 
S.P. Pie, No. 10 .. 
Water, No. 10 ...... 
Elberta, Fey., 24 
PEARS 
Calif. Bartlett, Fey., 
4.75=5.00 
Choice, No. 244 
Fey., No. 10 .... 6,75 


Choice, No. 10 4.75-15,25 
1 2.70 
No. 1 T 2.50 
No. 1 T 2.30 
PINEAPPLIL. 
Haw., Sl., Fey., No. 
No. 2 
Crushed, B 2.80 


Chunks, Fey., No. 2 
Cuban, Crushed, No. 25 


No. 2 2.15 
SO: 9.90-10,00 
Sliced, No. 2% 3.25 
No. 10 13.75 
JUICES 
APPLE 
1.65 
No. 10 3.60 
CITRUS, BLENDED 
46 oz., Fla. 1.80 
46 oz. 1,80 
GRAPEFRUIT 
No. 2, Fla. Out 
Texas Out 
Texas 1,50-1.55 
ORANGE 
6 oz., Fla. 
Fey., No. 2, Cal. .. i 
PINEAPPLE 
46 oz. 3.25 
TOMATO 
No. 10 4.75 
46 oz. 2.35-2.50 
Midwest. Fey., No. 
46 oz, 2.40 
4,.00-4.50 
46 02z., 2.45 
FISH 
OYSTERS 
Gulf, 436 OF. 1094000 


SALMON (per case) 
Alaska, Red, No. 
Med. Red, 14'S 18.50-19.00 
15.00 


SARDINES—Per CASE 
Calif., Ovals, 48/1 Ib., 
Tomato Sauce 
Maine, Oil 9. 
SHRIMP, 
No. 1, Pic., 25 
Medium 4.50 
Large A. 
Jumbos 
TUNA—PeER CASE 


48/14’s, Light Meat .. Nominal 
Albacore, Fcy., White, 

48/14’s 21 
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Chums, No. 1. 
14.00 


A COMPLETE COURSE IN CANNING 


Seventh Edition, revised 1946 
The Industry‘s Cook Book for over 40 years 


FOR MANAGERS, 
O GERS 380 pages of proven pro- 


SUPERINTENDENTS, cedure and formulae for 


BROKERS everything “Canable”. 


AND BUYERS 


“| would not take $1,000.00 for my 
copy if | could not get another.” 
—a famous processor 


Size 6x9, 380 Pages Beautifully Bound 
Stamped in Gold 


All the newest times and temperatures .. . Used by Food Processors to check times, 
All the newest and latest products .. . 


temperatures and RIGHT procedure... . 
e Fruits e Vegetables e¢ Meats e Milk by Distributors to KNOW canned foods . . . 
Soups e Preserves e Pickles e Condiments by Home Economists to TEACH the subject of 
Juices e¢ Butters e Dry Packs (soaked) food preservation. 
Dog Foods and Specialties in minute detail, 
with full instructions from the growing through For sale by all supply houses and dealers 
to the warehouse. . . . ordirect. Price $10. postpaid. 


Published and Copyrighted By 


THE CANNING TRADE 


Since 1878—The Canned Foods Authority 
BALTIMORE 2, 


20 South Gay Street, MARYLAND 
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DISTRIBUTORS NOTES: 


NEW WHOLESALE GROCERY 
FIRM 


George Hakes and Frank Alloway have 
opened a wholesale grocery business 
under the firm name of Hakes-Alloway 
Co., Ine. Their modern warehouse is 
located at 506 Genessee St., Buffalo, N.Y. 
The new outfit will cater to hotels, res- 
taurants, clubs, schools, and institutions, 
selling and delivering canned foods and 
groceries to a large area running from 
Buffalo to Niagara Falls, Batavia, and 
Silver Creek. 

Hakes and Alloway are no strangers to 
the business, having been in it for over 
twenty years, and also having learned 
the food business under the tutelage of 
George Hakes’ father, F. P. Hakes who 
is well known in the food industry. Prior 
to opening up their own business, they 
managed the Sanarak Foods Co. of Buff- 
alo. They have a host of friends in the 
food business, and are active in many 
food organizations, 


NEW RED & WHITE WAREHOUSE 


Edgar S. Levy, President of Louis 
Levy Grocer Company, Baton Rouge, 
La., has announced that the Company 
will open its new modern one-story ware- 
house in February, 1949. 

The new warehouse, covering an area 
of 40,525 sq. ft., will serve Red & White 
Food Stores and other Levy customers in 
Southern Louisiana. The project is ex- 
pected to cost about $200,000. The build- 
ing will be part of a light industrial de- 
velopment sponsored by the Kansas City, 
Southern Louisiana and Arkansas Rail- 
way. The structure wil be served by two 
private spur tracks and will be of con- 
crete, steel and brick. 

The Levy Company sponsors 64 Red & 
White Food Stores at Baton Rouge and 
the surrounding area. The new ware 
house will be the 11th constructed by 
Red & White Wholesalers in the years 
since the close of the war. 


FOOD FAIR PROMOTES 


Meyer B. Marcus, vice president of 
Food Fair Stores, Inc., this week an- 
nounced the promotion of Irvin Fried- 
land to the post of manager of the 
chain’s Harrisburg division. He _ suc- 
ceeds Frank Catterson, who has been 
transferred to Food Fair’s Florida divi- 
sion, 


NAMED REPRESENTATIVE 


Griffith-Durney Co., distributors of 
California canned foods products, has 
appointed Associated Brokerage Co., 
Minneapolis, as sales representatives in 
Minnesota territory. 


FIRM NAME CHANGED 


International Distributing Co., Little 
Rock food brokers, has changed its firm 
name to Geo, E, Mathews Brokerage Co, 
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CALENDAR OF EVENTS 


OCTOBER 5-7, 1948—8rd Annual In- 
dustrial Packaging and Materials Hand- 
ling Exhibition, Industrial Packaging 
Engineers Association, Sherman Hotel, 
Chicago, II]. 


OCTOBER 7-8, 1948—Pea Aphid Con- 
ference, National Canners Association, 
Stevens Hotel, Chicago, IIl. 


OCTOBER 12-13, 1948—16th Annual 
Meeting, Packaging Machinery Manu- 
facturers Institute, Hotel Roosevelt, New 
York, N. Y. 


OCTOBER 14-16, 1948—17th Annual 
Meeting, Florida Canners Association, 
Soreno Hotel, St. Petersburg, Fla. 


OCTOBER 21-23, 1948—Annual Con- 
vention, Texas Canners Association, 
Gran Hotel Ancira, Monterey, Mexico. 


OCTOBER 25-NOVEMBER 5, 1948 
—Cannery Field Men Short Course, Uni- 
versity of Wisconsin, Madison, Wis. 


OCTOBER 27, 1948—Annual Meeting, 
National Pickle Packers Association, 
Sheraton Hotel, Chicago, IIl. 


NOVEMBER 4-5, 1948—Fall Meeting, 
Ozark Canners Association, Colonial 
Hotel, Springfield, Mo. 


NOVEMBER 8-9, 1948—Annual Con- 
vention, Wisconsin Canners Association, 
Schroeder Hotel, Milwaukee, Wisconsin. 


NOVEMBER 10-12, 1948—Fall Meet- 
ing, Board of Directors and Administra- 
tive Council, National Canners Associa- 
tion, Palmer House, Chicago, IIl . 


NOVEMBER 15-16, 1948—Fall Meet- 
ing, Illinois Canners Association, Chi- 
cago, Ill. 


NOVEMBER 18-19, 1948—Fall Con- 
vention, Indiana Canners Association, 
Claypool Hotel, Indianapolis, Ind. 


NOVEMBER 22-23, 1948—Fall Meet- 
ing, Tri-State Packers Association, 
Traymore Hotel, Atlantic City, N. J. 


NOVEMBER 22-23, 1948 — Annual 
Convention, JIowa-Nebraska Canners 
Association, Hotel Savery, Des Moines, 
Iowa. 


NOVEMBER 30-DECEMBER 1, 1948 
—34th Annual Convention, Pennsylvania 
Canners Association, Penn-Harris Hotel, 
Harrisburg, Pa. 


DECEMBER 2-3, 1948—Annual Meet- 
ing, Georgia Canners Association, Hotel 
DeSoto, Savannah, Ga. 


DECEMBER 6-7, 1948—Annual Meet- 
ing, Canned Foods Association of On- 
tario, General Brock Hotel, Niagara 
Falls, Ontario, Canada. 


DECEMBER 6, 1948—Annual Meet- 
ing, Maine Canners Association, Fal- 
mouth Hotel, Portland, Maine, 
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DECEMBER 6-8, 1948—Annua! Meet. 
ing, New Jersey State Horticultural So. 
ciety, Claridge Hotel, Atlantic City, 
N. J. 

DECEMBER 7-9, 1948 — Michigan 
State Horticultural Meeting, Pantling 
Hotel, Grand Rapids, Mich. 


DECEMBER 8-10, 1948 — Annual 
Meeting, Northwest Frozen Foods Asgo- 
ciation, Olympic Hotel, Seattle, Wash. 


DECEMBER 9-10, 1948 — Annual 
Meeting Michigan Canners Association, 
Pantlind Hotel, Grand Rapids, Mich, 


DECEMBER 9-10, 1948—63rd Annual 
Meeting, Association of New York State 


Canners, Inc., Hotel Statler, Buffalo, 

DECEMBER 14-15, 1948 — Annual 
Meeting, Ohio Canners_ Association, 


Deshler-Wallick Hotel, Columbus, Ohio. 


DECEMBER 16, 1948—Annual Meet- 
ing, Minnesota Canners_ Association, 
Hotel Radisson, Minneapolis, Minn. 


JANUARY 6-7, 1949—Annual Meet- 
ing, Northwest Canners Association, 
Olympic Hotel, Seattle, Wash. 


JANUARY 11-14, 1949—Annual Meet- 
ing, National-American Wholesale Gro- 
cers Association, Atlantic City, N. J. 


JANUARY 14-19, 1949—Canning Ma- 
chinery & Supplies Exhibit, Convention 
Hall, Atlantic City, N. J. 


JANUARY 14-20, 1949—Annual Meet- 
ing National Canners Association, At- 
lantie City, N. J. 


JANUARY 15, 1949—Annual Dinner 
Dance, 7:00 P. M., Canning Machinery & 
Supplies Association, Claridge Hotel, At- 
lantice City, N. J. 


JANUARY 16, 1949—Annual Dinner, 
7:00 P. M., Old Guard Society, Claridge 
Hotel, Atlantic City, N. J. 


JANUARY 17, 1949 — Annual Ban- 
quet, 7:00 P. M., Young Guard Society, 
Hotel Traymore, Atlantic City, N. J. 


JANUARY 17, 1949— Annua! Meet- 
ing, Canning Machinery & Supplies 
Association, Convention Hall, tlantic 
City, N. J. 


JANUARY 18, 1949—Fred Waring 
Show, 8:45 P. M., Canning Machinery & 
Supplies Association, Ballroom, Convel- 
tion Hall, Atlantic City, N. J. 

FEBRUARY 9-11, 1949—41si Annual 
Convention, Ozark Canners Ass ciation, 
Colonial Hotel, Springfield, Mo. 

FEBRUARY 14-15, 1949 — Annual 
Meeting, Tennessee - Kentucky ‘anne’s 
Association, Andrew Jackson Hotel, 
Nashville, Tenn. 

MARCH 4-5, 1949—87th Annual Con- 
vention, Utah Canners Association, Hote 
Utah, Salt Lake City, Utah. 
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There is many a firm who can readily use your unneeded 
equipment. It’s the opportunity for you to turn it into cash 
while fulfilling the other fellow’s need. Or you may need equip- 
ment yourself, or want to buy or sell or rent a cannery, or need 
help, or a job. Whatever your needs, you will get good results 
from an Ad. on this “Wanted and For Sale” page. The rates, 
per insertion—Straight reading, no display—one to three times 
per line 40c, four or more times per line 30c, minimum charge 
per Ad. $1.00. Count eight average words to the line, count 
initials, numbers, ete., as words. Short line counts as a full 
line. Use a box number instead of your name if you like. Forms 
close Wednesday noon. The Canning Trade, 20 S. Gay St., 
Baltimore 2, Md. 


FOR SALE—MACHINERY 


“CONSOLIDATED,” serving American Industry for Over 
2% Years—For Sale: Retorts; Filters; Mixers; Fillers; Ex- 
tractors; Cappers; Crowners; Can and Bottle Labelers; Copper 
Cooking Kettles; Glass-lined Tanks; Pumps; Vacuum Pans, etc. 
Rebuilt and guaranteed. Prompt delivery. We buy and sell from 
a single item to a complete plant. Consolidated Products Co., 
Inc, 18-20 Park Row, New York, N. Y. 


WHEN IN NEED of food processing machinery of any kind 
wire or call: Ashley Mixon, Canning Machinery Exchange, 
Plainview (West), Tex. 


FOR SALE—New and used Food Processing Equipment for 
Canning, Freezing, Dehydrating, etc. Write today for complete 
list. Food Proecssing Equipment Co., 257 Portage St., Kala- 
mazoo 6, Mich. 


We manufacture a general line of canning machinery and 
frequently take in good used equipment which we rebuild and 
offer for resale. Write us regarding your requirements for 
tither new or rebuilt machinery. Copy of our new No. 700 
catalog for the asking. A. K. Robins & Co., Inc., Baltimore 2, Md. 


DO YOU WANT TO BUY OR SELL Contact us! Choice 
equipment for prompt shipment. Fruit Sorting Table and 
Washer 40’ x 3’; Apple Acid Washer; Tomato Scalder and 
Washer; Wolfinger Beet Cutters; CRCO-S-10 Preheater, S. S. 
10’ long; Filler Machine 2-4 and 6 Piston Fillers; Ayars Pea 
& Bean Fillers; Standard-Knapp Can Labelers Adjustable to 
No, 10's; Ermold Gallon Labeler; FMC Stainless Steel Juice 
Extractor 5 H. P. A.C. Motor; Viking Potato Peelers; Sterling 
1D Dicers; Stainless Steel Tanks and Jacketed Kettles; Retorts; 
Conveyors; Mixers; ete. Send for complete listings. The Ma- 
“. & Equipment Corp., 5338 W. Broadway, New York 12, 


FOR SALE—1 Model B Urschel Dicer, brand new, ‘in original 
crate, with Motor $950.00; 1 used Urschel Model B Dicer with 
motor, . good condition, $700.00. Adv. 4894, The Canning Trade. 


IF \ OU MUST HAVE the equipment yesterday try your 


First s uree. 5 stainless Drum Dryers or Dehydrators, 5’ x 10’; 
3 Devi.» Vacuum Shelf Dryers, 40” x 43”, 9 or 17 shelves; 12 
day Rc -Ball Sifter Screens, size 40” x 120” complete; 50 stain- 


less sti | Jacketed Kettles, 50 to 500 gal., some with agitators; 
4) Vav um Cookers or Pans in stainless, copper, steel or glass 


lined, : | sizes; 60 stainless steel Tanks up to 1000 gal.; 22 
Washe for vegetables, fruits, berries, etc.; 30 Peelers of all 
‘ypes, austic, Steam Pressure and Abrasive types; 45 Dicers, 
Slicers Choppers, Cutters, Grinders, ete. First Machinery 
Corp., 17 Hudson St.. New York 13, N. Y. 


FOR : \LE—18” Sparkler Stainless Steel Steam Jacketed 
Honey ilter, new condition, $750.00 complete; new #25 BB 
Wauke: a Pump and Motor, $300.00; used Dry Mixer and 5 


~ M. ‘or, $250.00. James B. Keller Co., M & M Bldg., Houston, 
exas, 
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WANTED and FOR SALE 


BARLIANT AND COMPANY have available for immediate shipment the country’s 
largest selection of surplus used, rebuilt, or NEW machinery and equipment, such 
as Retorts, Fillers, Exhausters, Blanchers, Juicers, Slicers, Peelers, Cutters, 
Washers, Packaging equipment as well as Motors, Pumps, Boilers and Refrigeration 


equipment. Write for complete detailed listings. Below are a few representative 
offerings. We will be glad to place your name on our mailing list upon request. 
8139—PICKING BELT TABLES: (3), 15 ft., 30” wide, good cond., each $ 150.00 
8135—FILLER: (1) Hansen, & pocket 1,540.00 
8136—COOLING TANK: (1) 120 steel, mearly MeW 3450.00 
8137—RETORTS: (20) 3-crate, Sprague Sells, with regulators, 40” x 72” 

each 250.00 
Capemereus CRATES: (35) perforated, for 40” Retorts, new this year —_ 

each _...... 22.00 
8I4I—BRINE TANKS: (2), glass lined, 300 gal., 2 years old, eaeh............ 290.00 
8143—WASHER ELEVATOR PUMPS: (5) Scott, eae 290.00 
8144—BEET GRADER: (1) 175.00 
8145—DRAIN REELS: (7) Scott, EL100, Belt driven, each 2.0... 110.00 
8146 VINER FEEDERS: (20) white style, each 95.00 
8140—BOILER: (1) 150 725.00 


BARLIANT AND COMPANY,  Brokers-Sales Agents 
7070 N. Clark St. - Chicago 26, ll. - Sheldrake 3313 


SPECIALISTS 


In Used, Rebuilt and New Packing House 
Machinery, Equipment and Supplies 


FOR SALE—1 Monitor No. 1-A Viner Shed Cleaner, used 
only 2 weeks experimentally. Good Bargain. Adv. 48100, The 
Canning Trade. 


-WANTED—MACHINERY 


WANTED—We are in immediate need for Stainless Steel, 
Monel, Aluminum or Copper Kettles and Vacuum Pans; Re- 
torts; Filter Presses; Labeling Machines, and Packaging Equip- 
ment. Adv. 4898, The Canning Trade. 


GET MORE for your surplus equipment. List it with our 
bureau and sell directly to the next user. 50,000 manufacturers 
get our offerings regularly. They need such units as Labelers, 
Dicers, Peelers, Retorts, Washers, Kettles, Dryers, Stills, Mixers, 
or what have you to sell. For quicker action and better price 
send full details and your price to: Equipment Finders Bureau, 
6 Hubert St., New York 13, N. Y. 


~ WANTED—Can Labellers, Burt, Knapp or Kyler. Adv. 4899, 
The Canning Trade. 


“WANTED—1 Flat Top Filler in good condition, with change 
parts for #1, #2 and #2% cans. Please advise price, make 
and condition of filler. Delta Canning Co., Inc., Raymondville, 
Tex. 


MISCELLANEOUS 


THERMOMETERS—We repair Mercurial Indicating Ther- 
mometers. Dial Thermometers and Recording Thermometers of 
all makes. Instruments are reconditioned like new. Satisfaction 
guaranteed. For economical savings ship your Thermometers 
to: Nurnberg Thermometer Co., 124 Livingston St., Brooklyn, 
N. Y. 

FOR SALE—Subject to prior sale and confirmation, 500 bar- 
rels of Red Pepper Hulls hand cut, and same amount of Diced 
Cal. Wonders, $30.00 per barrel; 4,000 cases of six 10’s Standard 
Tomato Juice, $3.50 per dozen; 5,000 cases of 2’s Standard Cut 
Round Beans, $1.50; all f.o.b. shipping point. 2’s and 10’s Stand- 
ard Tomatoes prices on request. W. D. Ross, Clayton, Del. 


WANTED—To buy small Factory for fruit and vegetable 
juices, or fruit and vegetable canning factory. Please send 
particulars of price, terms and capacity, and condition of equip- 
ment. Adv. 4893, The Canning Trade. 
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HELP WANTED 


WANTED—Meat Cannery Man for all around work to assist 
production, control of product and development of new items. 
State salary expected. 8S. E. Mighton Co., Bedford, Ohio. 


SITUATIONS WANTED 


POSITION WANTED—Experienced Canned Foods Execu- 
tive, with sales promotion and merchandising experience in Tri- 
State area, seeks connection in some branch of canned foods 
industry. Elton Rhoads, 100 Warrenton Road, Baltimore 10, Md. 


MORRAL CORN CUTTER 


Either Single or Double Cut 
MORRAL COMBINATION 
CORN CUTTER 


For Whole Grainor 
Cream Style 


MORRAL DOUBLE CORN 
HUSKER 


With either steel or rubber 
Husking Rolls 


The fastest and easiest adjusted 
machines manufactured 
Write for Catalog and 


further particulars 
MORRAL BROTHERS, INC., Morral, Ohio 


Service 


When you need expert service in planning, in 
buying equipment, in its satisfactory operation, 
you can get it. CRCO's field offices, service 
men, engineers and sales representatives are 
always available to help you increase the effi- 
ciency of your plant and to increase its profits. 


Call on CRCO at any time!, 


OF 


Chisholm-Ryder Company of Pennsytrania 


AN AFFILIATE 


ROGERS BROS. SEED COMPANY 
308 W. Washington St. ¢ Chicago 6, Illinois 
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SMILE AWHILE—— 


There is a saving grace in a sense of humor 
Contributions Welcomed 


“What makes your next-door neighbor so unpopu- 
lar?” 

“He’s fixed his lawn-mower so you have to drop a 
nickel in the slot to make it go.” 


“Mr. Jones, ” began the timid-looking young man, 
“er-ah—that is, can—er—I— will you—” 

“Why, yes, my boy you may have her, 
girl’s father. 

The young man gasped. “What’s that? Have whom?” 
he asked. 

“My daughter, of course,” replied Jones. “That's 
what you mean. You want to marry her, don’t you?” 

“Why, no,” said the young man. “I just wanted to 
know if you could lend me ten dollars.” 

“Certainly not!’ said Jones, sharply. ‘Why, I hardly 
know you.” 


” 


smiled the 


THE CYNICS WORD FOR IT 


ADVICE—The one thing which is ‘More blessed to 
give than receive.” 


AFTER-DINNER SPEAKING—An occupation monopo- 
lized by men—women can’t wait that long. 


BANK—An institution where you can borrow money 
if you can present sufficient evidence to show that you 
don’t need it. 


CONSCIENCE — The voice that tells you not to do 
something after you have done it. 


GENIUS—One who can do almost anything except 
make a living. 


GENTILITY—Eating meat with a silver fork, neither 
being paid for. 


HYPOCRITE—A man who sets a good example when 
he has an audience. 


The new secretary was very pretty and brave. She 
asked the office boy, “May I see the Boss?” 

The boy replied, pointing to the front of the office, 
“He’s forward.” 

Bracing herself, the pretty secretary said, “! m not 
afraid. I’m used to men.” 


Employee 1: “The boss is beginning to take .n in- 
terest in me.” 

Employee 2: “Gee—how do you know?” 

Employee 1: “He asked me what I was doing xere!” 

Jack: “That guy just called you every name in the 
book ... why didn’t you sock him in the jaw?” 


John: “I’d like to, but take my advice, never slap 4 
guy while he’s chewing tobacco!” 
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WHERE TO BUY 


The Machinery and Supplies you need, and the Leading Houses that supply them. Consult the advertisements for details 


GENERAL FACTORY EQUIPMENT 


AGEN’S for Machinery Mfrs. 
L, A. Benson Co., Inc., Baltimore, Md. 
Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
food Machinery Corporation, Hoopeston, Ill. 
? H. Langsenkamp Co., Indianapolis, Ind. 
A. K. Robins & Co., Inc., Baltimore, Md. 


BLANCHERS, Vegetable and Fruit. 
3erlin Chapman Company, Berlin, Wis. 
*hisholin-Ryder Co., Niagara Falls, N. Y. 
250d Machinery Corporation, Hoopeston, Ill. 
A. K. Robins & Co., Inc., Baltimore, Md. 
Jnited Co., Westminster, Md. 


BOILER ROOM SUPPLIES. 
L. A. Benson Co., Inc., Baltimore, Md. 


BOXES (Metal), LUG, Field. 

Serlin Chapman Company, Berlin, Wis. 
*hisholm-Ryder Co., Niagara Falls, N. Y. 

> Hamachek Machine Co., Kewaunee, Wis. 
A. K. Robins & Co., Inc., Baltimore, Md. 


BOXING MACHINES 

3urt Machine Company, Baltimore, Md. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
food Machinery Corporation, Hoopeston, Ml. 
A. K. Robins & Co., Inc., Baltimore, Md. 


BOX (Corrugated) SEALING MACHINES. 
Burt Machine Company, Baltimore, Md. 
*hisholm-Ryder Co., Niagara Falls, N. Y. 
290d Machinery Corporation, Hoopeston, Ill. 
4, K. Robins & Co., Inc., Baltimore, Md. 

BUCKETS, PAILS AND PANS. 
chisholm-Ryder Co., Niagara Falls, N. Y. 
food Machinery Corporation, Hoopeston, Ill. 
?. H. Langsenkamp Co., Indianapolis, Ind. 
A. K. Robins & Co., Inc., Baltimore, Md. 


CAN WASHING MACHINES. 
*hisholm-Ryder Co., Niagara Falls, N. Y. 
*90d Machinery Corporation, Hoopeston, Ml. 
4. K. Robins & Co., Inc., Baltimore, Md. 


CAPPING MACHINES, Soldering. 
"99d Machinery Corporation, Hoopeston, 
1K. Robins & Co., Inc., Baltimore, Md. 


CHAIN ADJUSTERS. 
° Hamachek Machine Co., Kewaunee, Wis. 


CLEANING AND GRADING MCHY., Fruits. 
derlin Chapman Company, Berlin, Wis. 
chisholm-Ryaer Co., Niagara Falls, N. Y. 
food Machinery Corporation, Hoopeston, Il. 
A. K. Robins & Co., Inc., Baltimore, Md. 
Sinclair-Scott Co., Baltimore, Md. 

United Co., Westminster, Md. 


CLOCKS, Process Time. 


Chisholm-Ryder Co., Niagara Falls, N. Y. 
food Machinery Corporation, Hoopeston, fll. 
A.K. Robins & Co., Inc., Baltimore, Md. 


COILS, Cooking. 

ierlin Chapman Company, Berlin, Wis. 
chisholm-Ryder Co., Niagara Falls, N. Y. 
“ood Machinery Corporation, Hoopeston, Ml. 
*. H, Langsenkamp Co., Indianapolis, Ind. 
A. K. Robins & Co., Inc., Baltimore, Md. 


COOKING CONTROLS 
Aseptic “hermo Indicator Co., Los Angeles, Cal. 


CONV: YORS AND CARRIERS. 
L. A. Be. son Co., Inc., Baltimore, Md. 
3erlin C aspman Com Berlin, Wis. 
zentral achine Works, ne., Philadelphia, Pa. 
chisholn Ryder Co., Niagara Falls, N. Y. 
food Me ainery Corporation, Hoopeston, Ml. 
‘a Porte ‘at & Mfg. Co., La Porte, Ind. 
A. K. R ins & Co., Inc., Baltimore, Md. 
Sinclair-S ott Co., Baltimore, 
Jnited © , Westminster, Md. 


CONV ‘OR BELTS, Cloth, Rubber, Wire. 


L.A. Be: on Co., Inc., Baltimore, Md. 
Serlin oman Company, Berlin, Wis. 


chisholn iyder Co., Niagara Falls, N. Y. 
‘a Porte ‘at & Co., La Porte, Ind. 
A. K. Ro ns & Co., Inc., Baltimore, Md. 


CONV! ORS, Hydraulic. 

3erlin pman Company, Berlin, Wis. 
vhishol:, yder Co., Niagara Falls, N. Y. 
4K. Ro ns & Co., Inc., Baltimore, Md. 
Sinclair-S tt Co., Baltimore, Md. 


COOK: 5S, Continuous, A tating. 


Rerlin C! oman Company, Berlin, Wis. 
isholy yder Co., Niagara Falls, N. Y. 
Ma ‘nery Corporation, Hoopeston, M1. 
~K. Ro ns & Co., Inc., Baltimore, Md. 
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COOLERS, Continuous. 


Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Machinery Corporation, Hoopeston, Ill. 
A. K. Robins & Co., Inc., Baltimore, Md. 


CRANES AND HOISTS. 


L. A. Benson Co., Inc., Baltimore, Md. 

Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Machinery Corporation, Hoopeston, Ill. 
A. K. Robins & Co., Inc., Baltimore, Md. 


CRATES, Iron Process. 


Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Machinery Corporation, Hoopeston, Ill. 
A. K. Robins & Co., Inc., Baltimore, Md. 


CUTTERS OR CHOPPERS. 


Central Machine Works, Inc., Philadelphia, Pa. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Machinery Corporation, Hoopeston, Ill. 

. K. Robins & Co., Inc., Baltimore, Md. 
Sinclair-Scott Co., Baltimore, Md. 


ENSILAGE STACKERS 
F. Hamachek Machine Co., Kewaunee, Wis. 


EXHAUST BOXES. 
Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Machinery Corporation, Hoopeston, Ill. 
A. K. Robins & Co., Inc., Baltimore, Md. 


FACTORY TRUCKS. 
L. A. Benson Co., Inc., Baltimore, Md. 
Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Machinery Corporation, Hoopeston, Ill. 
A. K. Robins & Co., Inc., Baltimore, Md. 


FILLING MACHINES, Can. 


Berlin Chapman Gompeny. Berlin, Wis. 
Central Machine Works, Inc., Philadelphia, Pa. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 

Food Machinery Corporation, Hoopeston, Ill. 
A. K. Robing & Co., Inc., Baltimore, Md. 


KETTLES, Plain or Jacketed. 


Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Machinery Corporation, Hoopeston, Ill. 
F. H. Langsenkamp Co., Indianapolis, Ind. 
Lee Metal Products Co., Philipsburg, Pa. 

A. K. Robins & Co., Inc., Baltimore, Md. 


KETTLES, Process, Retorts. 


Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 

Food Machinery Corporation, Hoopeston, III. 
Hamilton Copper & Brass Works, Hamilton, Ohio 
A. K. Robins & Co., Inc., Baltimore, Md. 


KNIVES, Miscellaneous. 


Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Machinery Hoopeston, Ill. 
F. H. Langsenkamp Co., Indianapolis, Ind. 
A. K. Robing & Co., Inc., Baltimore, Md. 
Sinclair-Scott Co., Baltimore, Md. 


LABELING MACHINES. 


Burt Machine Company, Baltimore, Md. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Machinery ny ay Hoopeston, Ill. 
F. H. Langsenkamp Co., Indianapolis, Ind. 
Morral Bros., Morral, Ohio 

A. K. Robins & Co., Inc., Baltimore, Md. 


Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Machinery Hoopeston, Ill. 
F. H. Langsenkamp Co., Indianapolis, Ind. 
A. K. Robins & Co., Inc., Baltimore, Md. 


POWER PLANT EQUIPMENT. 
L. A. Benson Co., Inc., Baltimore, Md. 
Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
F. Hamachek Machine Co., Kewaunee, Wis. 
A. K. Robins & Co., Inc., Baltimore, Md. 


PUMPS, Air, Water, Brine, Syrup. 
L. A. Benson Co., Inc., Baltimore, Md. 
Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Machinery Hoopeston, Ill 
F. H. Langsenkamp Co., Indianapolis, Ind. 
A. K. Robing & Co., Inc., Baltimore, Md. 
Sinclair-Scott Bal Md. 
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SEWAGE DISPOSAL SYSTEMS. 
Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Machinery Corporation, Hoopeston, Ill. 
A. K. Robins & Co., Inc., Baltimore, Md. 
Sinclair-Scott Co., Baltimore, Md. 


SIEVES AND SCREENS. 
Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
. K. Robins ti L 
Sinclair-Scott Co., Baltimore, Md. “seme 


SPEED REGULATORS. 


L. A. Benson Co., Inc., Baltimore, Md. 
Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
A. K. Robins & Co., Inc., Baltimore, Md. 
Sinclair-Scott Co., Baltimore, Md. 


SYRUPERS AND BRINERS. 


Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Machinery Corporation, Hoopeston, Ml. 
A. K. Robins & Co., Inc., Baltimore, Md. 


TANKS, Metal, Glass Lined, Wood. 


Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Machinery Corporation, Hoopeston, Ml. 
F. H. Langsenkamp Co., Indianapolis, Ind. 
Lee Metal Products Co., Philipsburg, Pa. 

A. K. Robins & Co., Inc., Baltimore, Md. 


VACUUM PANS. 


F. H. Langsenkamp Co., Indianapolis, Ind. 
Lee Metal Products Co., Philipebane. Pa. 


WASHERS, Fruit, Vegetable. 
Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Machinery Corporation, Hoopeston, Ill. 
A. Robins & Co., Inc., Baltimore, Md. 
Sinclair-Scott Co., Baltimore, Md. 
United Co., Westminster, Md. 


BEET CANNING MACHINERY 


Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Machinery Corporation, Hoopeston, Il. 
A. K. Robins & Co., Inc., Baltimore, Md. 
Scott Viner Co., Columbus, Ohio 
Sinclair-Scott Co., Baltimore, Md. 


CORN CANNING MACHINERY 


CORN COOKER-FILLERS. 
Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Machinery Corporation, Hoopeston, Il 
A. K. Robins & Co., Inc., Baltimore, Md. 


CORN CUTTERS. 


Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Machinery Corporation, Hoopeston, Ill. 
Morral Bros., Morral, Ohio 

A. K. Robins & Co., Inc., Baltimore, Md. 
United Co., Westminster, Md 


CORN HUSKERS AND SILKERS. 


Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Machinery Corporation, Hoopeston, Ill. 
Morral Bros., Morral, Ohio 

A. K. Robins & Co., Inc., Baltimore, Md. 
Sinclair-Scott Co., Baltimore, Md. 

United Co., Westminster, Md. 


CORN SHAKERS. 


Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
A. K. Robins & Co., Inc., Baltimore, Md. 


CORN TRIMMERS. 


Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Machinery Corporation, Hoopeston, Il. 
Morral Bros., Morral, Ohio 

A. K. Robins & Co., Inc., Baltimore, Md. 
Sinclair-Scott Co., Baltimore, Md. 

United Co., Westminster, Md. 
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WHERE TO BUY 


CORN WASHERS. 


Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 


Food Machinery Corporation, Hoopeston, Ill. 


A. K. Robins & Co., Inc., Baltimore, Md. 
Sinclair-Scott Co., Baltimore, Md. 
United Co., Westminster, Md. 


FISH CANNING MACHINERY 


Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 


Food Machinery Corporation, Hoopeston, Ill. 


A. K. Robins & Co., Inc., Baltimore, Md. 


FRUIT CANNING MACHINERY 


Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 


Food Machinery Corporation, Hoopeston, IIl. 


A. K. Robins & Co., Inc., Baltimore, Md. 
Sinclair-Scott Co., Baltimore, Md 
United Co., Westminster, Md. 


KRAUT MACHINERY 


Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 


Food Machinery Corporation, Hoopeston, Iil. 


F. H. Langsenkamp Co., Indianapolis, Ind. 
A. K. Robins & Co., Inc., Baltimore, Md. 


MILK CANNING MACHINERY 


Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 


Food Machinery Corporation, Hoopeston, IIl. 


F. H. Langsenkamp Co., Indianapolis, Ind. 


PEA CANNERS’ MACHINERY 


BLANCHERS. 
Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 


Food Machinery Corporation, Hoopeston. IIl. 


A. K. Robins & Co., Inc., Baltimore, Md. 
United Co., Westminster, Md. 
CLEANERS. 


Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 


Food Machinery Corporation, Hoopeston, IIl. 


A. K. Robins & Co., Inc., Baltimore, Md. 
Sinclair-Scott Co., Baltimore, Md 
United Co., Westminster, Md. 


GRADERS. 


Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 


Food Machinery Corporation, Hoopeston, II. 


A. K. Robins & Co., Inc., Baltimore, Md. 
Sinclair-Scott Co., Baltimore, Md. 


HULLERS AND VINERS. 


Chisholm-Ryder Co., Niagara Falls, N. Y. 
F. Hamachek Machine Co., Kewaunee, Wis. 
A. K. Robins & Co., Inc., Baltimore, Md. 
Sinclair-Scott Co., Baltimore, Md. 


PICKING TABLES. 


Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 


Food Machinery Corporation, Hoopeston, III. 


A. K. Robins & Co., Inc., Baltimore, Md. 
Sinclair-Scott Co., Baltimore, Md. 
United Co., Westminster, Md. 


WASHERS. 


Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 


Food Machinery Corporation, Hoopeston. III. 


A. K. Robins & Co., Inc., Baltimore, Md. 
Sinclair-Scott Co., Baltimore, Md. 
United Co., Westminster, Md. 


PINEAPPLE MACHINERY 


Chisholm-Ryder Co., Niagara Falls, N. Y. 


Food Machinery Corporation, Hoopeston III. 


A. K. Robins & Co., Inc., Baltimore, Md. 


PRESERVERS’ MACHINERY 


Chisholm-Ryder Co., Niagara Falls, N. Y. 


Food Machinery Corporation, Hoopeston, III. 


F. H. Lanqgsenkamp Indianapolis. t4 
A. K. Robins & Co., Inc., Baltimore, Md. 
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SNAP BEAN MACHINERY 


BLANCHERS. 
Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Machinery Corporation, Hoopeston, Ili. 
A. K. Robins & Co., Inc., Baltimore, Md. 


CUTTERS. 
Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Machinery Corporation, Hoopeston, III. 
A. K. Robins & Co., Inc., Baltimore, Md. 
Sinclair-Scott Co., Baltimore, 
United Co., Westminster, Md. 


GRADERS. 
Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Machinery Corporation, Hoopeston, Ill. 
A. K. Robins & Co., Inc., Baltimore, Md. 


PICKING TABLES. 
Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Machinery Corporation, Hoopeston, IIl. 
A. K. Robins & Co., Inc., Baltimore, Md. 
Sinclair-Scott Co., Baltimore, Md. 


SNIPPERS. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Machinery Corporation, Hoopeston, Ill. 
A. K. Robins & Co., Inc., Baltimore, Md. 


TOMATO CANNING MACHINERY 


EXHAUSTERS. 
Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Machinery Corporation, Hoopeston, Ill. 
A. K. Robins & Co., Inc., Baltimore, Md. 


PEELING KNIVES. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
F. H. Langsenkamp Co., Indianapolis, Ind. 
A. K. Robins & Co., Inc., Baltimore, Md. 


PEELING TABLES, Continuous. 
Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Machinery Corporation, Hoopeston, III. 
A. K. Robins & Co., Inc., Baltimore, Md. 


SCALDERS. 
Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Machinery Corporation, Hoopeston, III. 
A. K. Robins & Co., Inc., Baltimore, Md. 
Sinclair-Scott Co., Baltimore, Md. 


WASHERS. 


Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Machinery Corporation, Hoopeston, III. 
F. H. Langsenkamp Co., Indianapolis, Ind. 
A. K. Robins & Co., Inc., Baltimore, Md. 
Sinclair-Scott Co., Baltimore, Md. 


TOMATO PRODUCTS & JUICE MACHINERY 


COOKING COILS for Kettles and Tanks. 
Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Machinery Corporation, Hoopeston, III. 
F. H. Langsenkamp Co., Indianapolis, Ind. 
Lee Metal Products Co., Philipsburg, Pa. 

A. K. Robins & Co., Inc., Baltimore, Md. 


JUICE EXTRACTORS. 


Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Machinery Corporation, Hoopeston, Il. 
F. H. Langsenkamp ., Indianapolis, Ind. 
A. K. Robins & Co., Inc., Baltimore, Md. 


JUICE HEATERS. 


Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Machinery Corporation, Hoopeston, Ill. 
F. H. Langsenkamp Co., Indianapolis, Ind. 
Lee Metal Products Co., Phillipsburg, Pa. 
A. K. Robins & Co., Inc., Baltimore, Md. 


KETTLES. 


Chisholm-Ryder Co., Niagara Falls, N. Y. 

Food Machinery Corporation, Hoopeston, Ill. 
Hamilton Copper & Brass Works, Hamilton, Ohic 
F. H. Langsenkamp Co., Indianapolis, Ind. 

Lee Metal Products Co., Phillipsburg, Pa 

A. K. Robins & Co., Inc., Baltimore, Md. 


THE CANNING TRADE 


Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Machinery Hoopeston, !ll, 
F. H. Langsenkamp Co., Indianapolis, Ind. 
A. K. Robins & Co., Inc., Baltimore, Md. 
Sinclair-Scott Co., Baltimore, Md. 


GENERAL SUPPLIES 


BASKETS. 
Jersey Package Co., Bridgeton, N. J. 
Planters Mfg. Co., Portsmouth, Va. 
Riverside Manufacturing Co., Murfreesboro, N. & 


BOOKS, on Canning, Formula, Etc. 


A Complete Course in Sonny 
The Almanac of the Canning Industry 


BOXES, Corrugated or Solid Fibre. 


Eastern Box Company, Baltimore, Md. 
Robert Gair Company, Inc., New York 17, N. ¥ 
David Weber Co., Philadelphia, Pa. 


CANS, Tin, All Kinds. 


American Can Co., New York a: 
Continental Can Co., New York City 

Crown Can Co., Philadelphia, Pa. 

National Can Corp., Baltimore - New York City. 


CLEANING MATERIALS, Methods, Service 
Oakite Products, Inc., New York, N. Y. 


INSECTICIDES. 
Pittsburgh Plate Glass Co., Milwaukee, Wis. 


INSURANCE, Canners. 
Canners’ Exchange, Lansing B. Warner, Chicago 


LABELS. 
Gamse Litho. Co., Baltimore, Md. 
Muirson Label Co., San Jose, Cal. - Brooklyn, N. Y 
Piedmont Label Co., Bedford, Va. 
Simpson & Doeller Co., Baltimore, Md. 
Stecher-Traung Litho. Rochester, N. Y. 
United States Printing & Litho. Co., Cincinnati, © 


LABORATORIES, for Analysis of Goods, Ete { 


American Can Co., New York Ci } 
Continental Can Co., New York City 

National Can Corp., Baltimore, Md. 

National Canners Assn., Washington, D. C. 


MANUFACTURING CHEMISTS. 
Chas. Pfizer & Co., Inc., New York City. 


PASTE, CANNERS’. 


Clark Stek-o Corp., Rochester, N. Y. 
F. H. Langsenkamp Co., Indianapolis, Ind. 
A. K. Robins & Co., Inc., Baltimore, Md. 


SALT. 


Diamond Crystal Salt Co., Inc., St. Clair, Mich. 
Worcester Salt Co., New York City 


SEEDS, Canners’, All Varieties. 
‘Associated Seed Growers, Inc., New Haven, Conn 
Chas. C. Hart Seed Co., Wethersfield, Conn. 
D. Landreth Seed Co., Philadelphia, Pa. 
Michael-Leonard Co., Sioux City, Ia. 
neat King & Co., Minneapolis, Minn. 
Rogers Bros. Seed Co., Chicago, IN. 
2 Woodruff & Sons, Inc., ord, Conn. 


SEEDS, PEA AND BEAN. 
Associated Seed Growers, Inc., New Haven, Conn 
Gallatin Valley Seed Co., Bozeman, Mon'. 
Chas. C. Hart Seed Co., Wethersfield, Conn. 
D. Landreth Seed Co., Philadelphia, Pa. 
Michael-Leonard Co., Sioux City, Ia. 
& Co., Minneapolis, Minr: 
Rogers Bros. Seed Co., Chicago, Ill 
Washburn-Wilson Seed Co., Moscow, Idano 
F. H. Woodruff & Sons, Inc., Milford, Corn. 


SEED, TOMATO. 


Associated Seed Growers, Inc., New Haven, Conn 
Chas. C. Hart Seed Co., Wethersfield, Conn. 

D. Landreth Seed Co., Philadelphia, Pa. 
Michael-Leonard Co., Sioux City, Ia. 

Soreey. King & Co., Minneapolis, Minn. 

F. H. Woo & Sons, Inc., Milford, Conn. 


SUGAR, DEXTROSE. 
Corn Products Sales Co., New York, N. °. 


WAREHOUSING AND FINANCING. 
Terminal Warehouse Co., Baltimore, Mc 
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‘they’re 
Standard 
in 
use | 


ACID ACID TARTAR 


d quality 


I. many branches of the food industry, one or another of these three Pfizer 
chemicals is used. And wherever they serve, they’re accepted by 
manufacturers and processors alike as the standard. 

There are good reasons for this in the specific and general experience of 
Chas. Pfizer & Co., Inc. 68 years of citric acid manufacture and development 
. .. 86 years of tartaric acid and cream of tartar pioneering and 
development — such depth of experience speaks for itself. 

As for emphasis on high quality, that’s part of the Pfizer policy 
established and maintained over a period of 99 years as manufacturing 
chemists. Write for prices and further details on citric acid, the most widely 
used organic acid in the food industries and on tartaric acid and cream 
of tartar produced by the first makers of these chemicals in America. 
Please address Chas. Pfizer & Co., Inc., 81 Maiden Lane, New York 7, N. Y.; 
211 E. North Water St., Chicago 11, IIl.; 


605 Third Street, San Francisco 7, Calif. 2 PRITER 


Manufacturing Chemists Since 1849 
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ASGROW TOMATO SEED 


outstandingly free from seed-borne diseases 


Progenies at our Pacific Coast breeding station 


Leading varieties at their best in 


pedigreed strains 


* 


Associated Seed Growers, Inc. Main Office: New Haven 2, Conn. 


Breeders and growers o/ vegetable seeds since 1856 


Atlanta 2. e Cambridge, N.Y. Indianapolis 4 Los Angeles 21 Memphis 2 
Milford, Conn. e Oakland 4 e Salinas © San Antonio 6 


| 


